
Screens fill our 
pockets, briefcases, 
dashboards, living 
room walls, and the 
sides of buildings.
Kevin Kelly



SELLING ONLINE
Chasing the 1%

@zakmensah



http://shop.bristolmuseums.org.uk/
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Getting started 

https://help.shopify.com/manual/sell-o
nline/getting-started/online-store

















MAKE SURE ZAK 
GOES BACK 
2 SLIDES





Try Facebook sales Channel (found 
via report area)

Find a better header image

Photography- keep consistent 
background

Organise products a in range or 
collection instead of long product 
pages



Updated on
 the bus 



Customers BUY
Prospects

Web traffic is not #customers 



The buying process (in your head)

£

http://shop.bristolmuseums.org.uk/


The buying process

£
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Facebook
Paid advertising



Facebook
Paid advertising











Dropship





GETTING 
PHOTOS

IS PAINFUL



Telephone 
enquires



DELIVERY 
COSTS ARE !#!



ROADMAP



THANKS
@zakmensah / zak.mensah@bristol.gov.uk

Bristol Culture Team, Bristol City Council

07775227272

mailto:zak.mensah@bristol.gov.uk


ABC
Always Be Closing


