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Develop a Christmas
marketing campaign that
will represent the
diversity of London
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R

AN

==

o

{
!

00 e




The agency
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The approach

This Christmas, the Museum of London will explore,
document and curate what Londoners do at Christmas if
it’s a time of year they don’t celebrate. This will see us
take a step outside of the building itself and create a
virtual Museum of London through online content and
earned channels.
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Didn’t make the cut
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* My Christmas day -
volunteering

* Pop-up museum




The final idea

Unfortunately, it’s too late (this year!) for us to stay open on Christmas day
but we’re working with Mohamed Mohamed, a Somalian refugee and
spoken-word poet to continue to showcase London’s unique charm on the
one day of the year a lot of people take a rest from pounding its streets.

Mohamed, who only learned to ride a bike in his 20s has made quite a
name for himself by capturing London’s empty streets by bike on Christmas
Day.
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The process

Briefing meeting (4t October)

Ideation

Select idea to be developed

Idea development

Influencer selection

Influence contract negotiation

Press release writing

Media outreach

Poem writing and approval

Test run and draft approval

Christmas day shoot

Christmas day video approval

Christmas day upload




The end result

Facebook:

122,802 views (14,248)
319,465 individuals reached (26,531)
13,555 engagements (1,649)
£250 paid media support (£200)

IGTV:
7,808 views (5,000)
752 engagements (612)

Twitter:
41,800 views (435)
121,626 individuals reached (7,516)
6138 engagements (250)

33 pieces of PR coverage
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TOPIS0  WEWS ™ CAMPAIGNS  OPINION  JOBS * EVENTS  CAREERS
WEEK

TRENDING »*  PRWoek Awards winners  Best PlacestoWork  Power Book 2018 Top150 30 Under 30

Five Gampaigns We Liked in December: your
winner revealed

;I;W‘;nl# .sula“utinl nltl; husi PR and comms campaigns from Decomber ended up with more than 1,100
votes in total. Find out the winner below




What did I learn?
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