Strategic
Voice

Every single business, brand and project starts with an idea. And that idea requires a strong
message to reach the target audience.
Audiences can be friends, clients, followers, or a mix of all the above.
Coupling this message with the story behind it, you find what we call your voice, and the need
for a recognizable voice in branding is positively fundamental. Without it, your brand has no
personality, no life.

Your brand voice is the personification of everything you’re trying to do, every
message you’re trying to transmit.
Now, whether or not you have a firm grasp of your brand voice is another question.
Our goal at Content in Motion is to help you find a compelling and original brand voice so you
can deliver a clear, powerful message for your brand or organization. We then play with
content and an overall marketing strategy to give your brand voice room to make a statement
in your space.

“Speak for yourself and from yourself, or be silent.”
-George Henry Lewes

What are we really on
about?

“Successfully mapping
out all three of these
elements AND making
sure they work together
in consistent harmony is
key, received and
valued, not only to make
sure every message your
business transmits is
received and valued, but
also to make sure your
brand scent is present,
evident and compelling
to your target audience.”

When we speak to somebody
—anybody—in the normal
daily grind, what comes out of
our mouths is only a fraction of
what’s really being “said.”
The words we choose define a
subject and, above all,
provide context. How we say
those
words,
however
(including the tone, volume,
and pace of our voice) can
project our mood, feeling, or
intent behind the message.
And as long as we’re talking
about normal conversation,
body language plays a big
factor, too. So much is said by
the way you move and look.
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The point here is that, in terms of
conversational communication,
delivering messages boil down
to three significant factors:
1. What we say
2. How we say it
3. And the body language that
goes with it
We can also look at business
communication as requiring
three similar parts:
1. The aim of the message
2. The brand voice being used
3. And the graphic elements
that go with it (fonts, images,
formatting)

“The most important thing
in communication is
hearing what isn't said.”
Peter Drucker

“A brand for a company
is like a person. You earn
reputation by trying to do
hard things well. ”
Jeff Bezos

The method to our
madness
Many of us have probably
heard that a good message
needs to be direct, engaging,
and filled with purpose. This
sounds right, but what does it
really mean? What does
“engaging and filled with
purpose” look like? The answer
depends on context.

Context is everything
When it comes to business
content, brand voice requires
saying what you need to say
on the channels and within the
context that make sense.
Where did your website visitor,
lead, or follower come from
before they landed on your
content? That’s going to have
a big impact on how they see
it.

Context in content marketing
also refers to the use of
graphics. And, as far as visual
elements go, there’s a lot more
to graphic design than meets
the eye.

Visual motion used across
print design, web design and
even in individual blogs is a
powerful tool that can help
you avoid this common
fumble. You add weight to
the most important elements
of your design by naturally
moving the viewer’s focus
down
a
pre-determined
path. To come back to our
earlier metaphor, this is
essentially
your
brand’s
body-language

Probably one of the biggest
“sins” in content design is a
disregard for visual motion, or
the natural visual patterns we
follow across page or screen.
The eye wanders, and if not
guided properly, it will get lost.

FOR EXAMPLE...
Maybe you have stunning
images and totally
in-vogue fonts, but if the
information is plastered
arbitrarily around your
page or publication, how
are anyone’s eyes
supposed to pick out the
message? Have you ever
come across an event
poster, and were
intrigued, but frustrated
that you couldn’t find the
date or time and venue,
only to suddenly spot it in
the footnote?

Mastering the many aspects
of the context of your brand’s
content will appear in and
recognizing the tricks needed
to manipulate textual and
visual elements. These are
crucial to make sure your
message and brand voice
are both picked up loud and
clear.

Reaping the fruits

A well-defined, confident brand
voice implies professionalism,
organization, and trustworthiness.
And it requires a firm grasp on
your message and backstory
to define your brand voice in
the first place.

Take action

Imagine we had to compare a
short list of legendary burger
joints. Let’s say they’re all
fighting for the title of the “very
best burger shop,” but who’s
the one to decide? There are
only so many different kinds of
buns, so many blends of beef,
and so many ways to season
the patty—in fact, most of
these details from restaurant to
restaurant are well-known and
easily imitated.
What the most public but nevertalked-about differentiator is
from joint to joint is that brand’s
voice in its marketing and
customer experience. That is,
what their customers think
about when they hear the
name or see the ads is the real
secret sauce.
Your brand voice is the secret
sauce that will set you apart
from your competition. Once
you’ve identified your voice,
and then trained your voice to
speak loudly on your behalf, a
stronger
connection
with
clients and audience will be
your reward.

Need help building your
brand or tackling your
market? Let us know! Our
team of strategic content
creators,
communicators,
and graphic designers are
available to help you take
the next step in fleshing out
your brand voice. Just one
word from you, we write the
rest.

About Us

alex@coinmo.co

david@coinmo.co
Alexandra Borzo is the founder
and head content strategist at
Content in Motion, and has
been published in Independent
Banker Magazine and through
a sequence of books crafetd
with HowExpert. She works
alongside David Olano, a
graphic content engineer.
We work with clients needing
content in English and
Spanish, and can make it all
happen virtually. Visit us
today at coinmo.co.

“Someday” Download
MORE
is not a
resources
in our Library!
day of the
week.

