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Introduction

Introduction

Welcome to the brand guidelines for the Department for International Trade (DIT). 
These guidelines have been prepared to help you understand and implement 
the brand identity. They are aimed at anyone responsible for producing or 
commissioning visual material for the organisation.

They are intended to cover most major application requirements. However, 
guidelines are a living document and will evolve and be added to over time as 
new or additional guidance is needed.

Before using these guidelines think about who your target audience is to ensure 
that you choose the correct brand to lead your communication. Please do not 
mix different brand identities together.

Need help?
If you have any questions about anything that appears in these 
guidelines, or how to use them, please contact the branding team in 
DIT Marketing
  
E. brand@trade.gsi.gov.uk
W. www.marketingresource.ukti.gov.uk
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Introduction

Introduction

The overall brand framework for DIT brand is clean and straightforward

DIT corporate

Export Control Joint Unit (ECJU)  

Trade Policy 

DIT brand leads with optional GREAT endorsement

Defense & Security Organisation (DSO) 
Sector promotion

DIT brand leads with DSO label and 
navy blue accent colour 

GREAT endorses as appropriate

UK Export Finance (UKEF)
Financial support for export services

DIT brand leads with UKEF logo, green 
accent colour and optional GREAT 
endorsement

Campaigns and initiatives promoting 
DIT services and UK capability 
messaging/benefit to exporting

GREAT leads with DIT endorsement

Healthcare UK
Sector promotion

GREAT leads with DIT endorsement 
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Master logo

 

X

X

X

X

X

Logo

Detailed logo 
PMS 186 | CMYK | Black | White
crest minimum X = 200 mm

Simplified logo 
PMS 186 | CMYK | RGB | White | Black
crest minimum X = 5 mm
crest minimum X = 100px 

Horizontal logo
PMS 186 | CMYK | RGB 
minimum width = 30 px

The Department for International Trade logo is 
part of the HM Government identity system. 
We use the Board of Trade Crest in our logo 
rather than the Royal Coat of Arms. There 
are three versions of logo for different usage: 
detailed, smal and linea.

The maximum and minimum sizes refer to the 
width or height of the Board of Trade crest, 
not the identity as a whole. Identities using 
different symbols will have their own guidance. 

The logo is a fixed element and cannot be 
reconfigured or adjusted in any way. Ensure 
you are using the correct sized version for 
your application.

Please note that where possible always 
use the logo in colour and on a white 
background.

Detailed artwork (the large version of 
the Board of Trade crest) is used for 
media that needs the highest standards 
of reproduction. Minimum width of the 
crest is 200mm.

Small artwork in which the reduced version 
of the Board of Trade crest with less detail 
is used for the majority of our literature. 
Minimum width of crest is 5mm. 

Secondary logo: only to be used where space is limited and 
stacked version is not possible.

Translated logos are available in the 
following languages:
01	 Arabic
02	 Chinese (Simplified)
03	 Chinese (Traditional Hong Kong)
04	 Chinese (Traditional Taiwan)
05	 Japanese
06	 Korean
07	 Russian
08	 Thai
09	 Vietnamese
10	 Spanish (Latin American)
11	 Portuguese (Latin American)

Crest sizes
A3	 17mm 
A4	 12mm 
A5	 10mm 
A6	 8mm
DL	 8mm
 
Minimum size 
x = 5mm

X

X

X

X

X

Print Exclusion zone
The exclusion zone is a distance equivalent to 
the width of the Board of Trade crest around 
the logo (x in the diagram below). 

This is the minimum clearance; whenever 
possible, leave more space around the logo 
than the exclusion zone.

In exceptional circumstances this zone can be 
adjusted. Contact the brand team for approval.

Recommended sizes 
for digital

x = 40 pixels wide

 
Minimum size 
x = 30 pixels wide 
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Typography

Typography

Display text

FS Lola is the display font for all printed 
materials. It can be used for headings, pull-
out quotes and infographics. It should only 
be used in the weights specified.

It should not be used for sub headings, 
URLs or be used below 12pt in size.

It can be used as a fixed graphic element 
in digital applications, within an image 
for instance. If you need to purchase these 
fonts, you can do so at fontsmith.com

FS Lola

ABCDEFGHI-
JKLMNOPQRSTU-
VWXYZ 

FS Lola light

ABCDEFGHI-
JKLMNOPQRSTU-
VWXYZ 

FS Lola roman

ABCDEF-
GHIJKLM-
NOPQRSTU-

FS Lola medium

Body text 

Helvetica Neue is the text font for all printed 
materials. 

Helvetica Neue
ABCDEFGHI-
JKLMNOP 

ABCDEFGHI-
JKLMNOP 

Helvetica Neue LT Pro 45 Light Helvetica Neue LT Pro 55 Roman

ABCDEFGHI-
JKLMNOP 

ABCDEFGHI-
JKLMNOP 

Helvetica Neue LT Pro 65 Medium

Helvetica Neue LT Pro 75 Bold

ABCDEFGHI-
JKLMNOP 

ABCDEFGHI-
JKLMNOP 

Helvetica Neue LT Pro 85 Heavy Helvetica Neue LT Pro 95 Black

Arial
ABCDEF-
Arial regular

ABCDEF-
Arial bold

Digital 

Arial is the font for all digital applications 
and all Microsoft packages. Use only in the 
specified weights. 
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5 Typography

Typography

Foreign language fonts 

When typesetting in a foreign language, we 
have a selection of preferred fonts.

�Latin alphabet languages for 
designed applications 
Our primary fonts Helvetica Neue and FS 
Lola covers the standard Latin 1 and Latin 2 
character set as listed here.

Afrikaans, Albanian, Basque,  
Bosnian, Breton, Catalan,  
Croatian, Czech, Danish, Dutch,  
English, Esperanto, Estonian,  
Faroese, Finnish, French, Gaelic,  
Galician, German, Greenlandic,  
Hungarian, Icelandic, Irish,  
Italian, Latvian, Lithuanian,  
Luxembourgeois, Malagasy,  
Maltese, Norwegian, Polish,  
Portuguese, Romanian, Slovak,  
Slovenian, Serbian Latin, Sorbian,  
Spanish, Swedish, Turkish,  
Walloon and Welsh.

Latin alphabet languages for  
MS Office templates and digital applications 
Please use Arial.

Non-Latin alphabets 
Please use the recommended fonts for the 
languages shown to the right on this page.

Chinese (Simplified) 
SimSun

Chinese (Traditional Taiwanese) 
PMingLiU

Korean 
Dotum

Vietnamese 
Arial 

Greek 
Arial

Arabic 
Arial 

Japanese 
MS PGothic

Thai 
Angsana UPC

Hebrew 
Arial

Cyrillic 
Arial
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Colours

DIT Orange
PMS 1665
C0 M80 Y100 K0
RGB 226.73.18
Hex #e24912

06

Colours
The colour palette has been established to echo the professionalism of 
the organisation. 

For infographics, charts and maps that require a more extended palette, 
the full tint range of the primary and secondary colours may be used. 

The secondary colours should not be used for text. 

Please note that tints of DIT Red (PMS 186) should never be used.

When working with our colours online, please make sure your designer 
employs best practise for accessibility.

To ensure the best level of compliance only use the specified text 
colours shown here, as legibility will be compromised for AAA 
web accessibility.

For grey tints use the specified tints only.

The PANTONE® Colour Matching System (PMS) is a colour 
space used to describe, match and reproduce our colours 
exactly in printed materials using ink mixed specifically for 
each colour.

CMYK colour refers to cyan, magenta, yellow, and key 
(black) inks used in colour printing. Where four colour 
printing is specified the CMYK colours should be used.

RGB colour is a light based colour model used by the 
displays of devices such as computers, and tablets. When 
using our colours for display on screens and devices the 
RGB colour should be used.

HEX codes are used to represent colour values for online 
digital assets. These should be used for items such as 
websites and promotional emails

DIT greys

Grey 90
90%
C0 M0 Y0 K90
RGB 64.64.64
Hex #404040

09

Grey 80
80%
C0 M0 Y0 K80
RGB100.100.100
Hex #646464

10

Grey 40
40%
C0 M0 Y0 K40
RGB 185.185.185
Hex #b9b9b9

12

DIT primary colours

DIT Red
PMS 186
C11 M100 Y81 K3
RGB 207.16.45
Hex #cf102d

01

DIT Navy
PMS 282
C100 M90 Y10 K40
RGB 0.40.95
Hex #00285f

02

DIT Jade
PMS 3305
C100 M0 Y61 K61
RGB 0.77.68
Hex #004d44

03

DIT Violet
PMS Violet
C88 M100 Y0 K0
RGB 72.20.160
Hex #4814a0

04

Grey 50
50%
C0 M0 Y0 K50
RGB 167.167.167
Hex #a7a7a7

11

Grey 30
30%
C0 M0 Y0 K30
RGB 197.197.197
Hex #c5c5c5

13

Black
20%
C0 M0 Y0 K20
RGB 220.220.220
Hex #dcdcdc

14

Black
10%
C0 M0 Y0 K10
RGB 231.231.231
Hex #e7e7e7

15

Black
10%
C0 M0 Y0 K10
RGB 231.231.231
Hex #e7e7e7

16

DIT Berry
PMS 2405
C34 M100 Y0 K0
RGB 169.0.131
Hex #a90083

07

Black
100%
C0 M0 Y0 K100
RGB 0.0.0
Hex #000000

08

DIT secondary colours

DIT Blue
PMS 300
C99 M51 Y0 K0
RGB 0.99.190
Hex #0063be

05

PANTONE ®

186C

Scott Howard
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Photography and Video

 Photography/Imagery

Imagery will be chosen, or commissioned, 
to be appropriate to the specific needs of 
the application and its intended audience. 
Whatever the situation, DIT should be 
portrayed as a dynamic, international 
business organisation.

Our photographic style consists of images 
that portray intelligent people, intelligent 
products and services, and places. Cut-out 
images can also be used when we want to 
keep things clean and simple.

Basic principles

•	 Real emotions, professional and 
positive attitude.

•	 Still images.

•	 Real environment, real interaction.

•	 Avoid images that look fake, posed 
or clichéd.

•	 Take care using imagery of people with 
technology to ensure that the technology 
has not dated.

•	 Use dynamic, engaging imagery.

Intelligent people

When choosing or commissioning 
photographs of people, we need to make 
sure they support our brand.

Places

Our images of locations around the world 
should be of a high quality. They should not 
be picture postcard photographs and should 
avoid any clichéd compositions. Always 
remember that DIT is more often than not 
communicating to a business audience, so 
images should not have an overly touristy feel. 
Make sure cityscapes are up to date.

Intelligent products and services

A simple way to promote the expertise and 
intelligence on offer from the UK is by example. 
That is why we encourage the use of images 
that showcase the UK’s products and services 
in a considered and beautiful way.

White cut-out images

When we want to keep things clean and 
simple, we use a white cut-out photographic 
style. This style is ideal for single product 
shots or something more conceptual.

They should always be on a clean and crisp 
white background with a small shadow or 
reflection. Do not crop any part of the object 
and always show the full height and width.
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8 Infographics

Infographics

Infographics and icons

Infographics and icons can be used to 
represent information, data or knowledge.  
This is a quick and engaging way to highlight 
key facts.

DIT symbol style uses sharp edges and angles, 
with negative gaps between solid elements. 
Round shapes can be used if they help in the 
recognition of an object.

When creating symbols follow the examples on 
this page for style.

Symbols can be used in different ways:

– �At a small scale to draw attention to and 
highlight information.

– Combine with facts and figures.

– �To illustrate information and bring it to life in a 
more engaging way.

Events £60billionin a day 

 Chemicals Finance &
Statistics

Aerospace Manufacturing
 

Population:  
61.4 million

Main Airpor t:  
London Heathrow

Currency:  
Pound sterling £

Languages:   
English, Welsh, Gaelic

Main Cities:   
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Facts and stats
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of media trips across  

Great Britain
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On track to deliver 
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Current value of  
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2.9 million
Facebook ‘likes’
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9 Infographics

Infographics

4

20
32

44

25%

Oil, gas and 
electricity accounts 
for an increase 
of 25 percent of 
all exports from 
Norway

increase in 2007

£15 bn

£30 bn

Innovative

Innovative 
(alternative)

Non-Users (2012)

Users (PIMS 24-27)

63%

33%

83%

64%

Innovative Innovative (alternative) IP active

63%

14%

64%

83%

39%

33%

Innovative

Innovative 
(alternative)

Malaysia

28,401,017

34,456,000

Taiwan

1,338,299,500

838,299,500

Vietnam

1,338,299,500

838,299,500

Population

Mobile phone subscribers

Size of economy

IMF prediction for growth

GNI/GDP per capita

IMF prediction for shrink

+2.3%

+9.8%

+5.2%

Malaysia Vietnam Taiwan

8.9% 7.3% 6.8%

4.8%

8.9%
6.9%

25%

Oil, gas and 
electricity account 
for 25 percent of 
all exports from 
Norway25%

Oil, gas and 
electricity accounts 
for an increase of 25 
percent of all exports 
from Norway

£400

 

m

£200

 

m

£750

 

m

£650

 

m

Key Title

Key Title 1

Key Title 2

Key Title 3

Key Title 4

Displaying information in an easy-to-
understand way is a key aspect of many 
communications, both print and digital, and 
this is shown through the use of infographics.

Here we show a number of styles that are 
consistent with the DIT visual style.

Single facts

Here are some examples of how we convey 
single hero facts.

1.	 Typographic  
Facts and figures: to add variety, facts 
can be represented through bold use 
of typography. 

2.	 Alternative fact shapes  
We usually use circles and triangles for 
our infographics. However, other simple 
geometric shapes can also be used.

3.	 Chart circles  
To represent statistics we use circles 
as pie charts or use scale to make 
comparisons.

%25%15
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Maps

Maps

As a global organisation, maps are required in 
many DIT materials. DIT has developed a world 
map that is detailed enough to be used for 
most purposes. 

Maps can use the the primary and secondary 
colours.

World map

As geopolitical situations are in a state of 
constant change please ensure that maps are 
checked with the relevant office locally.

Artwork is available on the marketing resource 
site at www.marketingresource.ukti.gov.uk

All maps should contain the following:

– Title

– North point

– �Major features (e.g. country/city)

– �A legend if the map is not 
self‑explanatory.

DIT global map examples

•	 The base is coloured in a tint of black 
from the colour palette. The lines for 
borders between all countries and 
territories should be coloured the same. 

•	 �The highlighted countries are coloured in 
an accent colour. You may use any DIT 
colour from the DIT colour palette. Only 
use DIT Blues or grey to represent a body 
of water.

•	 The labels for the key countries or cities 
are in the same colour or reversed out 
in white.

USA

BRAZIL

Rio di Janeiro

Cape Town

Dubai

Sydney

UK

SOUTH AFRICA

UEA

AUSTRALIA

New York

London

Map title
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Maps

Sample country maps

The country map shown indicates a variety 
of cities and regions.

•	 The base is coloured white. The lines 
for borders between all countries and 
territories should be coloured the same. 
A tint of black may be used if you prefer.

•	 The highlighted regions are coloured 
with a 40 percent tint of the DIT Orange. 

•	 You may use Greens if you prefer, but not 
Blues as a region may be misinterpreted 
as a body of water.

•	 �Where space is tight, consider 
positioning the name outside the 
area and linking with a simple line.



N

 500 to 749

 250 to 499

 100 to 249

 99 or less

 750 or more

Advanced engineering in the 
UK provides employment for 
over 500,000 people in over 
20,000 companies.  
This map shows company 
intensity in the sector.

Number of companies

Advanced engineering

N
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12 Maps

Maps

 Scotland

Scottish development international

ED	 East Dunbartonshire

ER	 East Renfrewshire

G	 Glasgow City

In	 Inverclyde

NL	 North Lanarkshire

Rn	 Renfrewshire

WD	 West Dunbartonshire

A	 Aberdeen City

Cl	 Clackmannanshire

DC	 Dundee City

Ed	 City of Edinburgh

EL	 East Lothian

Md	 Midlothian

WL	 West Lothian

 North West
Bpl	 Blackpool

BnD	 Blackburn with Darwen

Hn	 Halton

S	 Stoke-on-Trent

TW	 Telford and Wrekin

 Wales
Welsh Government

Bd	 Bridgend

BG	 Blaenau Gwent

Ca	 Cardiff

Cy	 Caerphilly

MT	 Merthyr Tydfil

Mon	 Monmouthshire

N	 Newport

NPT	 Neath Port Talbot

RCT	 Rhondda, Cynon, Taff

T	 Torfaen

VG	 The Vale of Glamorgan

 South west
Welsh Government

B	 City of Bristol

BS 	 Bath and North East Somerset

NS	 North Somerset

SG	 South Gloucestershire

Py	 Plymouth

Ty	 Torbay

Pl	 Poole

Bo	 Bournemouth

 East England
L	 Luton

Pe	 Peterborough

SS	 Southend-on-Sea

Tk	 Thurrock

 South East 
Re	 Reading

Sl	 Slough

Sw	 Swindon

Wk	 Wokingham

WM	 Windsor and Maidenhead

BF	 Bracknell Forest

MK	 Milton Keynes

BH	 Brighton and Hove

So	 Southampton

Po	 Portsmouth

Mwy	 Medway

 North East
D	 Darlington

Hp	 Hartlepool

M	 Middlesbrough

RC	 Redcar and Cleveland

ST	 Stockton-on-Tees

 Yorkshire and �the Humber
KH	 City of Kingston upon Hull

NEL	 North East Lincolnshire

 East Midlands
De	 Derby

Lr	 Leicester

Nt	 Nottingham

R	 Rutland

 West �Midlands

 

 Northern Ireland

Invest northern ireland

Ba	 Ballymoney

Be	 Belfast

Cf	 Carrickfergus

Cr	 Castlereagh

ND	 North Down

Nta	 Newtownabbey



  

Partnerships and accreditations
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Partnerships 

Partnerships and accreditations

We might offer We can never offer What DIT will not sponsor? 

Joint PR opportunities To put another company’s logo on our website – not allowed on GOV.UK Activities where the participants are irrelevant to our target 
markets and audiences

To partake in joint events To give access to ministers Organisations with direct links to political or religious groups.

To supply our logo with specified descriptor and 
set wording (as agreed with the partner) 

To guarantee ministers/CEO forwards in publications or  
attendance at events

Organisations with direct links to tobacco, negative impacts 
on health or environment, or associated with risk-taking 
activities

To supply our brand guidelines and assets (in 
accordance to guidance within this document) 

To put another company's logo on the front of brochures Projects with a large number of sponsors OR with conflicting 
sponsors where DIT messaging would be easily lost

To give access to our customer database unless customers have 
specified that they are happy for third party use of data – legal 
requirement 

Projects with existing or proposed sponsors that are 
inconsistent with DIT’s image and values

The basic partnership principles are:  

Pros
• Greater total revenue potential
• �Facilitates Value In Kind (VIK) support and supply offerings beyond cash 

sponsorship revenue 
• �Respected Sponsors attract other Sponsors
• �Allows for Sponsors who can offer desired expertise benefits but have 

sufficient funds to buy in
• �Access allows for relationship building with organisations of different 

sizes and budgets and helps build the future Sponsor pipeline

Cons
• �Challenge of ensuring flexible enough inventory to create multiple 

value levels
• �Additional analysis and recording of VIK contribution required
• �Lacks exclusivity, compromises stand out and share of voice for 

each, reduces greater human and financial resource required to 
manage sponsors

• �Harder to manage pricing and cost structure
• �Multiple obligations to fulfil means more chance of things going 

wrong

Welcome to the Partnership / Sponsorship / Benefit in kind guidelines for Department for International 
Trade (DIT). This section will help you decide how to work with other organisations, how to brand with them 
and the steps to take during Partnership, Sponsorship or Benefit in kind activities. These guidelines will 
direct you to additional documents when necessary and appendices of templates, contacts, MOUs, logo 
release forms and others. 
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Partnerships 

Partnerships and accreditations

Partnership checklist

  �Are sponsorship needs being considered at project inception and 
as part of the whole plan? Think about the benefit of the partnership 
for DIT as well as to the partner, look into why they may want to be 
involved:	
- are they interested in the people?	
- getting messaging out to benefit their agenda?	
- publicity for a new product or service?

  �Will the sponsorship deliver a strong ROI for DIT by providing 
appropriate media, product placement and sponsorship leverage 
opportunities according to level of investment?

  ��What can the project uniquely offer to a Sponsor? Think back to your 
SMART objectives and measurable deliverables.

  �What can it do better or more cost effectively than an alternative 
venture?

  ��Are all internal parties agreed on the rights you are offering?  
Don't default to offering logo placement as an option. Only 3 partner 
logos can be placed on DIT branded items. Remember to define 
partner descriptor before approaching sponsor or partner.

  �Are plans and offerings being made in sufficient time for a  
Sponsor to respond?

  �Can you guarantee delivery of what you are selling?

  �Who will be responsible for delivering the rights? Servicing a sponsor should not 
require significant use of resources. Use the permissions of use form or partnerships 
contract to layout obligations. Agreements should include benefits, timelines, 
reporting and evaluation requirements and qualified audience exposure.

Is a contingency plan in place in the event of:

  �Sponsor cancellation action?

  �If the Sponsor assets cannot be delivered because the Minister attends?

  �If the event or campaign date moves?

  �Are budgets in place to cover compensation?

  �If a PR issue means the Sponsor is made to withdraw is there a budget and plan for 
‘plan B’ – new speakers, re-dressing, reprinting etc.?

What are the factors that will make your 
proposal attractive to someone and working 
with you a viable option? Consider the following 
potential questions and points
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Working with more than one Government partner

When endorsing the activity of a third party with more than one other 
Government Department, use the HM Government logo to endorse the 
third party activities, instead of multiple Government logos.

Partnerships and accreditations - Endorsement logos

Partnerships, endorsements and sponsorship

Do not give any of these logos to third parties without prior approval 
from the Brand Team.

Endorsement wording needs to go to partners/sponsors alongside the 
logo.

When we  are directly supporting the work of others, involvement should 
be acknowledged by using one of the endorsement logos.

DIT logo should be placed on partner materials where their brand 
guidelines dictate, but we would expect this to mirror our own 
co‑branding principles, e.g at the bottom of front covers, ideally right 
aligned, as shown.

Artwork is available on the marketing resource site,  
www.marketingresource.ukti.gov.uk

These are the endorsement heading we use when logos are added to 
our branding along side wording to explain the relationship.

All three of these logos may only be used with permission from the Brand Team 

Supported by

The ‘Supported by’ 
logo should be used 
when we are making a 
financial contribution to 
the activity. We may also 
be offering expertise and 
support in kind.

In association with 

The ‘In asscoiation with’ 
logo should be used 
when we are offering 
expertise and support 
in kind, but there is no 
financial contribution.

In partnership with 

The ‘In partnership with’ 
logo can be used on 
rare occasions where 
the relationship can be 
described as a close 
collaborative partnership.
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Partnerships 

European Development Fund 

European Regional Development Fund

Some of DIT’s UK regional offices 
recieve European funding for projects 
and programmes. When in receipt of this 
funding please follow the ERDF guidance.

The European Union logo should only 
appear on publicity materials if the project 
has received direct funding from European 
Regional Development Fund. 

For most promotional items, the GREAT brand 
will lead. The ERDF logo should be placed on 
these items in the partnership position next 
and at the same size as the DIT logo.

Compliance with the Regulations will form part 
of the terms of funding agreements which will 
be issued to beneficiaries prior to the approval 
of funding. These terms are contractual 
provisions placed on beneficiaries, delivery 
partners and all sub-contractors that are 
involved in any operation which is partfunded 
by ERDF and ESF. As part of this, ESF  
Co-financing Organisations must ensure that 
these requirements are met by organisations 
that provide match funding for ESF projects 
through separate contracts with the CFO. The 
consequences of non-compliance may lead to 
financial repayment of funding.

Further guidance on ERDF can be found here.

Do not use ERDF logo on stationery, unless 
it is promoting the activity. Business cards 
are not required to have the ERDF logo. If any 
region is unsure, create bespoke business 
cards as part of the event collateral to comply 
with guidance (these are not to be used day-
to-day).

Logo and size

The ERDF logo is placed on assets in the 
same position as other partner logos. It 
should, however, be apart from the other 
logos or at least to the edge.

Business cards

Stationery that you use to represent yourself as an employee of DIT 
should be DIT led branding, including business cards used on a day-to-
day basis. GREAT should endorse the back of business cards. 

If you are using a business card in conjunction with a project that is 
specifically funded by ERDF or if an activity is promoting an ERDF 
funded project, you may add the ERDF logo on the reverse of the card 
in place of GREAT. This doeas not replace your corporate business card 
this is purely for use for ERDF funded activities, this version is not to be 
used day-to-day.

First Address Line
Second Address Line 
Town/city  Postcode

T 000 0000 1234 
F 000 0000 1234
www.ukti.gov.uk With Compliments

Email signatures 

When endorsing DIT email signatures with ERDF, you do not need to include the logo. Use 
the DIT template without the logo and add wording to describe the fund and projects you are 
working on. 

Reply DIT signature

Name | Job title | Group |  
Department for International Trade  | 1 Victoria Street | London SW1H 0ET | Tel: +44 (0)20 7215 XXXX | 
E-mail: name.surname@trade.gov.uk

Building name, 000 Street Name  
City, Area name 000000, Country
M: +0(0)00 0000 0000 
T: +0(0)00 0000 0000 
F: +0(0)00 0000 0000
E:  firstname.secondname 

@ukti.gsi.gov.uk
gov.uk/dit

Andrew Other ABC 
Job Title,  
Name of department
D: +0(0)00 0000 0000



  

Core brand assets
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 Corporate stationery

Corporate stationery

Templates for printed stationery, along with Microsoft Office stationery 
are available from the marketing resource site at  
www.marketingresource.ukti.gov.uk

The template for business cards includes guidelines on their use and 
alternative versions to show how different logos work together in 
different configurations.

For both the trade policy teams and Defence & Security teams it is 
optional to include GREAT branding on the back of business cards.

Building name, 000 Street Name  
City, Area name 000000, Country
M: +0(0)00 0000 0000 
T: +0(0)00 0000 0000 
F: +0(0)00 0000 0000
E:  firstname.secondname 

@ukti.gsi.gov.uk

gov.uk/dit

Andrew Other ABC 
Job Title,  
Name of department
D: +0(0)00 0000 0000

With Compliments
First Address Line
Second Address Line 
Town/city  Postcode

T 000 0000 1234 
F 000 0000 1234
gov.uk/dit

First Address Line
Second Address Line 
Town/city 
Postcode 

T 000 0000 1234 
F 000 0000 1234

gov.uk/dit

Author’s name
Position/title

D: +44 (0)20 7123 4567
E: employee.email@urlname.gov.uk

Recipient’s name
Company position
Street name
Town
County/Country
Postcode

01.02.2011

Dear Recipient

Use this line to title your letter in arial Bold (if required)

Ensure that you take care to lay out your letter as shown here. The letter style is to type in 10pt Arial regular,
with 14 point line spacing, aligned left and unjustifed.

The lay out of this typing style is consistent with normal window envelopes.

The left-hand side of the letter should align with the first letter of the department/organisation name at the
head of the paper. The left-hand margin is 30mm, the right hand margin is 16mm.

Yours sincerely

First Address Line
Second Address Line

 

Town/city  Postcode

T 000 0000 1234 
F 000 0000 1234
www.fco.gov.uk

With Compliments

First Address Line
Second Address Line 
Town/city  Postcode

T 000 0000 1234 
F 000 0000 1234
www.ukti.gov.uk With Compliments

 
 

Directorate/Group Title
First line of address
Second line of address
Third line (add more under here)

Tel: 01234 567890
Fax: 01234 567891
www.fco.gov.uk

Addressee name
First line of address
Second line of address
Third line of address
Fourth line of address

28 September 2016

Dear,

Information on how to use this template:

• Please use Arial.
• Please enter your own details in the address block at the top right. You will see that it 

is “greyed out” – this is because it is in the header of the document. Double-click in 
the address block area and you will enter the header section. Then you can click 
again to edit the text box. To exit the header, double-click in the middle of the page.

• When you have entered your details, you may wish to save a blank version of your 
personalised letterhead for future use.

• Please do not change the size or position of the address block or the logo. If you 
accidentally do this, then please download a fresh template.

• This letterhead template is designed so that the addressee details appear in the 
correct place for a windowed DL envelope. Please adjust this if your envelope is a 
different format.

• This document is using 1.15x line spacing for easy reading and clarity. The 
addressee address block is 1x spacing so that you can get more lines of text in if 
necessary.

 

Foreign & Commonwealth Office (FCO)

Note that any FCO Post logo should retain the same 
scale by aligning the second line of text with the base of 
the DIT logo. 

For dual languages business cards you place a language 
on each size and do not use GREAT branding.

First Address Line
Second Address Line 
Town/city  Postcode

T 000 0000 1234 
F 000 0000 1234
www.ukti.gov.uk With Compliments
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 Stationery

Email signature

Emails and email signatures should all use the 
DIT digital font of Arial.

Email signature 
Typeface: Arial Bold 
Size: 10-12pt

Email signature body copy 
Typeface: Arial Regular 
Size: 10-12pt

In DIT we advise staff who contact companies 
speculatvely not to use imagery on email 
signatures (including our logo and social media 
icons) for the following reasons:

• �Any images and attachments on emails are 
filtered by companies and can end up in their 
junk mail. Only email addresses that appear 
in the address book will get through (this 
would be for people you have already been in 
contact with). 

• �Email signatures are there to provide core 
information for someone to contact you and 
do not get traction for promoting campaigns.

• �Using imagery in emails will bump up the file 
size and this can mean that some companies 
will not receive it due to their internal filtering 
processes. If you find this is the case, use the 
basic layout.

On the marketing resource website you will find email signature styles for corporate and 
campaign emails. All email signatures can be found here.

DIT signature - basic

Name | Job title | Group |  
Department for International Trade  | 1 Victoria Street | London SW1H 0ET 
Tel: +44 (0)20 7215 XXXX | E-mail: name.surname@trade.gov.uk

gov.uk/dit | Export Opportunities | DIT Twitter | Business is GREAT Facebook

*Area to promote activities (Text and hyperlinks only)

Help save paper - do you need to print this email?

DIT signature with logo

Name | Job title | Group |  
Department for International Trade  | 1 Victoria Street | London SW1H 0ET 
Tel: +44 (0)20 7215 XXXX | E-mail: name.surname@trade.gov.uk

gov.uk/dit | Export Opportunities | DIT Twitter | Business is GREAT Facebook

*Area to promote activities (Text and hyperlinks only)

Help save paper - do you need to print this email?

Reply DIT signature

Name | Job title | Group |  
Department for International Trade  | 1 Victoria Street | London SW1H 0ET | Tel: +44 (0)20 7215 XXXX | 
E-mail: name.surname@trade.gov.uk

FCO signature 
If your position involves more than 50% FCO work use the signature below.

Name | Job Title | Department for International Trade| British Embassy | Address line 1 |Address line 2 
Email: name.surname@fco.gov.uk |  Tel: +44 (0)20 7008 xxxx |  FTN: xxxx xxxx |  www.gov.uk/dit 
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Brochure

Word documents

All templates are available from the marketing resource site at www.marketingresource.ukti.gov.uk

Do not put partner logos on the 
front or back cover. Partner logos 
can appear on the inside front 
cover with a descriptor.

The logo for another Government 
Department can appear on the 
front cover. 

Back cover

Lectus convallis consequat eget in 
ante. In quis ornare eros, in 
vestibulum felis. Sed volutpat, lectus 
et maximus hendrerit, nunc mauris 
eleifend quam, lobortis porta ligula 
dui eget sapien. Donec dignissim 
dictum magna. Nunc dignissim justo 
vitae quam consequat, at maximus 
mi rutrum. Vestibulum sit amet justo 
varius, iaculis justo eu, luctus enim. 
Nullam a tristique purus. Praesent 
sit amet dui id lectus scelerisque 
tempus ac ullamcorpe. 

Legal disclaimer

Fusce rhoncus ut metus commodo 
blandit. Nulla ac euismod libero, at
vehicula magna. Nunc porttitor 
porta ante ac hendrerit. 
Suspendisse nulla dolor, venenatis 
in vehicula id, suscipit id risus. Sed 
at molestie dui. Donec rutrum 
interdum leo, vel rutrum nisi 
interdum quis.

Copyright

© Crown Copyright 2016

You may re-use this publication (not 
including logos) free of charge in any 
format or medium, under the terms of the 
Open Government Licence. 

To view this licence visit:

www.nationalarchives.gov.uk/doc/open-
government-licence or email: 
psi@nationalarchives.gsi.gov.uk.

Where we have identified any third party 
copyright information in the material that 
you wish to use, you will need to obtain 
permission from the copyright holder(s) 
concerned.

This document is also available on our 
website at gov.uk/dit

Any enquiries regarding this publication 
should be sent to us at

enquiries@trade.gov.uk.

Inside page

Section 1:Section title

Quipit ulluptat, quat la feui eril digniat si lorem ipsum. Aliquis erit 
dui blandreet alit alisit diametue ea coreetumsan el lit dolendit 
wis lorem ipsum Ut verosto commy

1.1 Section title
Exer se conum dolorer iliquisim 
venim veliquis et utpatum dolent la 
feummy nos eu feum nos aci eu 
facillam adit, core vel dolore te 
dolorperilis nulla aliquam illumsan 
vel delenis nosto eui tis nisl irillum 
elit nim ver sequate enibh ea consed 
tio odolore te ese con essit ad 
esectet, vel doleniscilis nullan et lam, 
qui blamet dip erostrud molum 
venibh ent nonsequat. Ut utat. Ut 
verosto commy nostisi. Amet ipit 
dolor autpat ulla feu faciliquat.

1.1.2 Section title
Exer se conum dolorer iliquisim 
venim veliquis et utpatum dolent la 
feummy nos eu feum nos aci eu 
facillam adit, core vel dolore te 
dolorperilis nulla aliquam illumsan 
vel delenisExer se conum dolorer 
iliquisim venim veliquis et utpatum 
dolent la feummy nos eu feum nos 
aci eu facillam adit, core vel dolore 
te dolorperilis nulla aliquam illumsan 
vel delenis nosto eui tis nisl irillum 
elit nim ver sequate enibh ea consed 
tio odolore te ese con essit ad 
esectet, vel doleniscilis nullan et lam, 
qui blamet dip erostrud molum 
venibh ent nonsequat. Ut utat. Ut 
verosto commy nostisi. Amet ipit 
dolor autpat ulla feu faciliquat

1.1.3 Section style
Exer se conum dolorer iliquisim 
venim veliquis et utpatum dolent la 
feummy nos eu feum nos aci eu 
facillam adit, core vel dolore te 
dolorperilis nulla aliquam illumsan 
vel delenisExer se conum dolorer 
iliquisim venim veliquis et utpatum 
dolent la feummy nos eu feum nos 
aci eu facillam adit, core vel dolore 
te dolorperilis nulla aliquam illumsan 
vel delenis nosto eui tis nisl irillum 
elit nim ver sequate enibh ea consed 
tio odolore te ese con essit ad 
esectet, vel doleniscilis nullan et lam, 
qui blamet dip erostrud molum 
venibh ent nonsequat. Ut utat. Ut 
verosto commy nostisi. Amet ipit 
dolor autpat ulla feu faciliquat

1.1.4 Section style
Exer se conum dolorer iliquisim 
venim veliquis et utpatum dolent la 
feummy nos eu feum nos aci eu 
facillam adit, core vel dolore te 
dolorperilis nulla aliquam illumsan 
vel delenisExer se conum  

dolore te dolorperilis nulla aliquam 
illumsan vel delenis nosto eui tis nisl 
irillum elit nim ver sequate enibh ea  

Insert picture

Back cover

Lectus convallis consequat eget in 
ante. In quis ornare eros, in 
vestibulum felis. Sed volutpat, lectus 
et maximus hendrerit, nunc mauris 
eleifend quam, lobortis porta ligula 
dui eget sapien. Donec dignissim 
dictum magna. Nunc dignissim justo 
vitae quam consequat, at maximus 
mi rutrum. Vestibulum sit amet justo 
varius, iaculis justo eu, luctus enim. 
Nullam a tristique purus. Praesent 
sit amet dui id lectus scelerisque 
tempus ac ullamcorpe. 

Legal disclaimer

Fusce rhoncus ut metus commodo 
blandit. Nulla ac euismod libero, at
vehicula magna. Nunc porttitor 
porta ante ac hendrerit. 
Suspendisse nulla dolor, venenatis 
in vehicula id, suscipit id risus. Sed 
at molestie dui. Donec rutrum 
interdum leo, vel rutrum nisi 
interdum quis.

Copyright

© Crown Copyright 2016

You may re-use this publication (not 
including logos) free of charge in any 
format or medium, under the terms of the 
Open Government Licence. 

To view this licence visit:

www.nationalarchives.gov.uk/doc/open-
government-licence or email: 
psi@nationalarchives.gsi.gov.uk.

Where we have identified any third party 
copyright information in the material that 
you wish to use, you will need to obtain 
permission from the copyright holder(s) 
concerned.

This document is also available on our 
website at gov.uk/dit

Any enquiries regarding this publication 
should be sent to us at

enquiries@trade.gov.uk.

Cover

Report title
00.00.0000

Other 
Government 
Department 

Logo

Inside front cover
[Insert title]

5

Lorem ipsum dolor sit amet

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit 
in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum.

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit 
in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum.

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit 
in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum.

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit 
in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum.

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Report

Cover
[Insert title]

1

[Insert title]
[Insert sub-title (optional)]

[Insert date of publication or any other additional text]

Other 
Government 
Department 

Logo

[Insert title]

1

[Insert title]
[Insert sub-title (optional)]

[Insert date of publication or any other additional text]

[Insert title]

5

Document structure and section breaks

The document is broken into several sections using section breaks. Each section has different 
headers and footers. If you delete a section break this will merge sections together, and the 
headers and footers of one of the sections will be lost. Consequently, please avoid deleting section 
breaks. You can see section breaks and other non-printing characters if you turn on the Show/Hide 
option on the Standard toolbar – it is the icon that looks like a backwards P to the left of the Zoom 
percentage drop-down menu.

Contents table

The template’s contents table does not need to be edited. You can automatically add entries to it, 
including page numbers, for all text in the styles Heading 1 and Heading 2. To do so, right-click on 
the table and select Update Field > Update entire table. The table’s page numbers will be 
converted to hyperlinks when the web pdf is created; these will help readers navigate through the 
web pdf.

File information

Please complete add file information to your report. To edit the file information, select File > 
Properties, and fill in the Summary tab. This information will be stored in the web pdf. The 
information identifies who owns the document, and the key words help people find your report 
when carrying out an on-line search.

Images

If you add images to the report, please add alternative text to the images by selecting the image 
and then using the menu option Format > Picture, Web tab, Alternative text field. Enter a full text 
description for the image in the Alternative text field. This should provide the same amount of 
information as someone who is sighted would get from looking at the image. If alternative text is 
not provided, people who have a visual impairment and use assistive software to listen to the 
report will know that the image is there but won’t know what it shows.

Troubleshooting

If you would like advice on using this template, please contact…

Inside page
[Insert title]

1

[Insert title]
[Insert sub-title (optional)]

[Insert date of publication or any other additional text]
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Minutes
Title of meeting [Title]
Date [00 Month] Time [00:00]
Venue [Location]
Chair [Name] Secretary [Name]
Attendees [Names] Copies to [Names]
Apologies [Names]

[Start typing]

Agenda
Title of meeting [Title]
Date [00 Month]
Time [00:00]
Venue [Location]
Attendees [Names]
Meeting objectives [Objectives]

[Start typing]

Notice to Importers 2877 issued on 23 June 2016 by Import Licensing B-
ranch (ILB), Queensway House, West Precinct, Billingham TS23 2NF.  

Update 3 dated 23 June 2016
This update includes additional information on using your import licence in CHIEF. You may wish to 
forward this Notice to your shipping agent. 

EU IRON AND STEEL PRIOR SURVEILLANCE IMPORT LICENSING REGIME

1. Commission implementing Regulation 2016/670 (Official Journal L115 published on 29 April 2016) 
introduced a “Prior Surveillance” import licensing regime to monitor imports of iron and steel 
products into the European Union. 

2. You will need an import licence to import any steel products falling to the commodity codes listed 
in Annex A arriving for Customs clearance into the UK or EU from 3 June 2016. 

3. You do not need a prior surveillance import licence if:
a. for each licensable commodity code where your products per shipment have a net weight of 

less than 2500 kilograms (2.5 metric tonnes), or
b. your products were made in the EU, Iceland, Liechtenstein or Norway, or
c. your products are imported into the UK or EU before 3 June 2016, or
d. your products are not entered into free circulation but into a Customs relief scheme (e.g. 

customs warehousing, temporary import or Inward Processing Relief - If the products are 
subsequently entered into free circulation a licence is required).

Prior surveillance licence validity
4. Licences are issued free of charge and are valid for four months. Licences can be applied for up 

to four months in advance. Licences may be renewed for a further four months if not fully used. 
Your licence remains valid, and does not require amendment, if the total value and/or net weight 
shown on the import licence is within 5% of the Customs declaration. 

5. If you are importing into the UK from outside the EU, an Electronic licence will be sent directly into 
the Customs CHIEF system. You will receive an email with the details you need to complete 
customs clearance. 

6. If you are importing into another EU member state, an electronic copy of your import licence will 
be emailed to you. If the Customs authority requires a printed copy, please print using plain white 
paper as the European Commission have confirmed that it does not need to be signed or issued 
on special paper.  

Applying for a steel prior surveillance import licence
7. You can open an account at www.ilb.bis.gov.uk. From your account, make an importer access 

request. Once this is approved you will be able to request licences. You can have an agent do this 
for you but the agent must separately register and request to act as your agent. You must register 
first so that the agent can be linked to your account. Guidance on account opening can be found 
on the front screen of the website. 

8. You will need to provide:
a. Product name,
b. commodity code, 
c. product volume in kilos,
d. product value in euros on a CIF - Cost plus Insurance plus Freight to the EU border basis (the 

application form has an auto conversion from £ to €),

1

Promotion title
00.00.0000
Quipit ulluptat, quat la feui eril digniat si lorem 
ipsum. Aliquis erit dui blandreet alit alisit 
diametue ea coreetumsan el lit dolendit wis 
lorem 

Ibh euguer alisit adignit
Quipit ulluptat, quat la feui eril digniat si lorem ipsum. 
Aliquis erit dui blandreet alit alisit diametue ea 
coreetumsan el lit dolendit wis lorem ipsum. Quipit 
ulluptat, quat la feui eril digniat Quipit ulluptat, quat la feui 
eril digniat Quipit ulluptat, quat la feui eril digniat Quipit 
ulluptat, quat la feui eril digniat Quipit ulluptat, quat la feui 
eril digniat Quipit ulluptat, quat la feui er

To register, 
please 
contact:
Mr/Mrs Firstname Secondname
Job Title
name.secondname@email.com
0000 000000

Address 1
Address 2
Address 3
Postcode

Word documents

All templates are available from the marketing resource site at www.marketingresource.ukti.gov.uk

MinutesAgendaExport notices

Priomotional  flyer

Date issued: 11th August 2015

CERTIFICATE 

BY 

DEPARTMENT FOR INTERNATIONAL TRADE
Turkey

It is hereby certified for the purposes of the laws of the above mentioned country that the product(s) 
named in the Schedule which forms part of this certificate may lawfully be sold in the United Kingdom 
if it meets the statutory requirements.

Bu sertifikanın bir parçası olan Listede gösterilen preparatın, mevzuatın öngördüğü şartlara uyduğu 
takdirde Birleşik Krallıkta yasal olarak satılabileceği yukarıda anılan ülke kanunları gereği tasdik 
olunur.

Certificates

Subtitle goes here

gov.uk/dit

For further information: xxxx@ukti.gsi.gov.uk

Published January 2016 by Department for International Trade
Image credit: @Punchstock 

sustie duipsum zzrit vullametue te duis nulluptat. Ut 
aliscipit nostrud euguercin vendipisit illaore 
modiametue venis ea feugait wiscil doloborem 
zzriliquis atie magnis adipsusto con venim volore 
magnisi tatet num zzrit ut veliquat aliquis accum 
quis nonsed tatio ex ex erat. Ut aliquis cillam ilit 
eugait num zzriustin volor iriustiniam numsan henit 
utet verciduis at autpat. Urerat. 

Exer se conum dolorer iliquisim venim veliquis et 
utpatum dolent la feummy nos eu feum nos aci eu 
facillam adit, core vel dolore te dolorperilis nulla 
aliquam illumsan vel delenis nosto eui tis nisl irillum 
elit nim ver sequate enibh ea consed tio odolore te 
ese con essit ad esectet, vel doleniscilis nullan et 
lam, qui blamet dip erostrud molum venibh ent 
nonsequat. Ut utat. Ut verosto commy nostisi.

Exer se conum dolorer iliquisim venim veliquis et 
utpatum dolent la feummy nos eu feum nos aci eu 
facillam adit, core vel dolore te dolorperilis nulla 
aliquam illumsan vel delenis nosto eui tis nisl irillum 
elit nim ver sequate enibh ea consed tio odolore te 
ese con essit ad esectet, vel doleniscilis nullan et 
lam, qui blamet dip erostrud molum venibh ent 
nonsequat. Ut utat. Ut verosto commy nostisi.

sustie duipsum zzrit vullametue te duis nulluptat. Ut 
aliscipit nostrud euguercin vendipisit illaore 
modiametue venis ea feugait wiscil doloborem 

zzriliquis atie magnis adipsusto con venim volore 
magnisi tatet num zzrit ut veliquat aliquis accum 
quis nonsed tatio ex ex erat. Ut aliquis cillam ilit 
eugait num zzriustin volor iriustiniam numsan henit 
utet verciduis at autpat. Urerat. 

Exer se conum dolorer iliquisim venim veliquis et 
utpatum dolent la feummy nos eu feum nos aci eu 
facillam adit, core vel dolore te dolorperilis nulla 
aliquam illumsan vel delenis nosto eui tis nisl irillum 
elit nim ver sequate enibh ea consed tio odolore te 
ese con essit ad esectet, vel doleniscilis nullan et 
lam, qui blamet dip erostrud molum venibh ent 
nonsequat. Ut utat. Ut verosto commy nostisi.

sustie duipsum zzrit vullametue te duis nulluptat. Ut 
aliscipit nostrud euguercin vendipisit illaore 
modiametue venis ea feugait wiscil doloborem 
zzriliquis atie magnis adipsusto con venim volore 
magnisi tatet num zzrit ut veliquat aliquis accum 
quis nonsed tatio ex ex erat. Ut aliquis cillam ilit 
eugait num zzriustin volor iriustiniam numsan henit 
utet verciduis at autpat. Urerat. 

Exer se conum dolorer iliquisim venim veliquis et 
utpatum dolent la feummy nos eu feum nos aci eu 
facillam adit, core vel dolore te dolorperilis nulla 
aliquam illumsan vel delenis nosto eui tis nisl irillum 
elit nim ver sequate enibh ea consed tio odolore te 
ese con essit ad esectet, vel doleniscilis nullan et 
lam, qui blamet dip erostrud molum venibh ent 
nonsequat. Ut utat. Ut verosto commy nostisi.

sustie duipsum zzrit vullametue te duis nulluptat. Ut 
aliscipit nostrud euguercin vendipisit illaore 
modiametue venis ea feugait wiscil doloborem 
zzriliquis atie magnis adipsusto con venim volore 
magnisi tatet num zzrit ut veliquat aliquis accum 
quis nonsed tatio ex ex erat. Ut aliquis cillam ilit 
eugait num zzriustin volor iriustiniam numsan henit 
utet verciduis at autpat. Urerat

sustie duipsum zzrit vullametue te duis 
nulluptat. Ut aliscipit nostrud euguercin 
vendipisit illaore modiametue venis ea 
feugait wiscil doloborem zzriliquis atie 
magnis adipsusto con venim volore 
magnisi tatet num zzrit ut veliquat aliquis 
accum quis nonsed tatio ex ex erat. Ut 
aliquis cillam ilit eugait num zzriustin volor 
iriustiniam numsan henit utet verciduis at 
autpat. Urerat. 

Title of case study

Igna adit wisl in eros et et adit utatet augiat ad euisi lorem ipsum dolor sit amet. It laor amet 
dolent wismod min henim ad euip eui el del ex eum quamcorem venis nit ad te lorem 
tetummy nulla alit lobore dip elit augiatie conum eu faccummod te.

Exer se conum dolorer iliquisim venim veliquis et 
utpatum dolent la feummy nos eu feum nos aci eu 
facillam adit, core vel dolore te dolorperilis nulla 
aliquam illumsan vel delenis nosto eui tis nisl irillum 
elit nim ver sequate enibh ea consed tio odolore te 
ese con essit ad esectet, vel doleniscilis nullan et 
lam, qui blamet dip erostrud molum venibh ent 
nonsequat. Ut utat. Ut verosto commy nostisi.

sustie duipsum zzrit vullametue te duis nulluptat. Ut 
aliscipit nostrud euguercin vendipisit illaore 
modiametue venis ea feugait wiscil doloborem 
zzriliquis atie magnis adipsusto con venim volore 
magnisi tatet num zzrit ut veliquat aliquis accum 
quis nonsed tatio ex ex erat. Ut aliquis cillam ilit 
eugait num zzriustin volor iriustiniam numsan henit 
utet verciduis at autpat. Urerat. 

Exer se conum dolorer iliquisim venim veliquis et 
utpatum dolent la feummy nos eu feum nos aci eu 

facillam adit, core vel dolore te dolorperilis nulla 
aliquam illumsan vel delenis nosto eui tis nisl irillum 
elit nim ver sequate enibh ea consed tio odolore te 
ese con essit ad esectet, vel doleniscilis nullan et 
lam, qui blamet dip erostrud molum venibh ent 
nonsequat. Ut utat. Ut verosto commy nostisi.

sustie duipsum zzrit vullametue te duis nulluptat. Ut 
aliscipit nostrud euguercin vendipisit illaore 
modiametue venis ea feugait wiscil doloborem 
zzriliquis atie magnis adipsusto con venim volore 
magnisi tatet num zzrit ut veliquat aliquis accum 
quis nonsed tatio ex ex erat. Ut aliquis cillam ilit 
eugait num zzriustin volor iriustiniam numsan henit 
utet verciduis at autpat. Urerat.

Exer se conum dolorer iliquisim venim 
veliquis et utpatum dolent la feummy nos 
eu feum nos aci eu facillam adit, core vel 
dolore te dolorperilis nulla aliquam.

Case Study

There is also an InDesign version 
of the Case study document

Partner 
Logo

Partner 
Logo
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Document Classification: OFFICIAL

DD/MM/YYYY

Name of document

Document Classification: OFFICIAL

The UK can offer you:

Significant financial 
support for your setup 
and staff training

Large pool of skilled 
staff with the right 
language skills

Property options 
with significant 
rent free periods

Locations with great 
accessibility to 
Europe and the rest 
of the world

DD/MM/YYYY

5

Document Classification: OFFICIAL

Text for quote or key fact illustrated 
by a full bleed image.

Image credit

Document Classification: OFFICIAL

6. Section name

1. Subheading
Intro copy.

2. Subheading 2
Text.

3. Subheading 2
Text.

4. Subheading 2
Text 

DD/MM/YYYY

5. Subheading 2
Text.

6. Subheading 2
Text.

7. Subheading 2
Text.

18Document Classification: OFFICIAL

6. Section name

1. Subheading
Intro copy.

2. Subheading 2
Text.

3. Subheading 2
Text.

4. Subheading 2
Text 

DD/MM/YYYY

5. Subheading 2
Text.

6. Subheading 2
Text.

7. Subheading 2
Text.

18

Click to edit Master title style
Contents

DD/MM/YYYY

3

Contents list 00
Contents list 00
Contents list 00
Contents list 00
Contents list 00
Contents list 00
Contents list 00
Contents list 00
Contents list 00
Contents list 00
Contents list 00
Contents list 00
Contents list 00
Contents list 00
Contents list 00
Contents list 00
Contents list 00
Contents list 00
Contents list 00
Contents list 00

DIT Contacts
Name
Title and Department
Telephone number
Email address 

Name
Title and Department
Telephone number
Email address

Name
Title and Department
Telephone number
Email address

Name
Title and Department
Telephone number
Email address

Researched and compiled by [Insert names here],
of UK Trade & Investment

Document Classification: OFFICIAL

1. Section name

DD/MM/YYYY

6

Document Classification: OFFICIAL

0.0 Page heading

Table heading Table heading Table heading Table heading Table heading

Table text bold Table text. Bullet text
Bullet text
Bullet text
Bullet text

Table text. Table text.

Table text bold Table text. Bullet text
Bullet text
Bullet text
Bullet text

Table text. Table text.

Table text bold Table text. Bullet text
Bullet text
Bullet text
Bullet text

Table text. Table text.

DD/MM/YYYY
Source: Source text here
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Document Classification: OFFICIAL

gov.uk/dit
You may re-use this publication (not including logos) free of charge in any 
format or medium, under the terms of the Open Government Licence. To 
view this licence visit: www.nationalarchives.gov.uk/doc/opengovernment
-licence or email: psi@nationalarchives.gsi.gov.uk.

Where we have identified any third party copyright information in the 
material that you wish to use, you will need to obtain permission from the 
copyright holder(s) concerned.

© Crown copyright 2016

7 Presentation title - edit in the Master slide

Title goes here…

2

The UK Government’s ambitions 

For potential investors, 
knowing where to 
locate their 
international business 
is often a long and 
involved process:

• Know strengths and 
where investment 
opportunities exist,  in a 
diverse range of sectors, 
activities and locations; 
ws the UK’s

• Helps business de-risk 
investment decisions  
through the provision of  
expert and objective 
information and advice; 

• Supports business 
coming to the UK to get 
up and running with 
speed and confidence;

• Continues working with 
investors once they have 
set up in the UK. 

DfIT’s mission

• Support UK companies to grow their 
business through international trade;

• connect UK business to the world’s top 
commercial opportunities;

• attract high quality inward investment 
to the UK; and

• establish whole-of-government 
relationships with major wealth creators 
to increase exports and investment.

5

1,406 52,741 60,486
Investment projects, 
helping to create  or 

safeguard: 

Investment projects, 
helping to create  or 

safeguard: 

Generated as a result  of 
UKTI landing  1,172 

projects 

In 2011-12 the UK secured; 

Secured results

4

Trade objectives 

£56bn

• Help 32,000 SME’s to export 
thisyear and 50,000 by 2014-15, 

• To include £3.5bn of business from 
high-value opportunities (major 
projects) overseas this year and 
£10bn by 2014-15

Additional sales 
generated by 2014-15, 
up from £45.5bn for the 
year 2013 

PowerPoint template

The stacked logo is used 
throughout the PowerPoint 
template to allow titles to be 
displayed in the presentation 
header. Where possible 
PowerPoint should be used 
with minimal text.

There is a separate template for 
client proposal documents.

Presentation and proposal 
document templates are 
available on the marketing 
resource site at  
www.marketingresource.ukti.
gov.uk 

Proposal 
PowerPoint template

Presentation 
PowerPoint template

PARTNER 
LOGO

PARTNER 
LOGO

PARTNER 
LOGO

PARTNER 
LOGO

PARTNER 
LOGO

PARTNER 
LOGO

PARTNER 
LOGO

PARTNER 
LOGO

Supported by

PARTNER 
LOGO

Interactive world map

Core brand assets – MS Office templates
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25 Literature

Literature

Brochure covers

Covers use the same layout style for 
consistency, while there is scope for greater 
creative freedom on the inside spreads. 

•	 The placement of the logo should always 
be in the correct size and position for 
the format of the publication. Other 
Government Department logos can 
appear on the front cover of brochures. 

•	 Do not put partner logos on the front or 
back cover. Partner logos can appear on 
the inside front cover with a descriptor. 

•	 Images should always be constrained 
by the margin.

•	 Headings should be the same size and 
in FS Lola.

Brochure back cover

The back cover uses the specified grid. For 
the vertical grid, we have used a three column 
arrangement as shown here.        

1.	 Call to action 
The URL and corporate boiler plate 
(Department description)

2.	 Legal disclaimer

3.	 Copyright notice

4.	 Footnote 
A list that includes the publication date, 
Crown Copyright and a stock code if 
required

Opportunity Korea
Building 
Great Britain

Inside front cover

[Insert title]

5

Lorem ipsum dolor sit amet

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit 
in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum.

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit 
in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum.

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit 
in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum.

Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit 
in voluptate velit esse cillum dolore eu fugiat nulla pariatur. Excepteur sint 
occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit 
anim id est laborum.

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Other Government 
Department Logo

Other Government 
Department Logo

Published [Month Year] 
by UK Trade & Investment
© Crown Copyright 

gov.uk/dit

Vestibulum venenatis sapien nec erat 
tristique suscipit. Phasellus ullamcorper 
nulla nec massa euismod pharetra. 
Aliquam facilisis accumsan iaculis. 
Cras eget mauris at nibh euismod 
congue. Etiam laoreet nulla sit amet 
condimentum rutrum. Phasellus vel 
ipsum nec odio pellentesque gravida 
eget nec dui. Integer nec urna quis 
lorem tempor tincidunt eu et nisl. Fusce 
posuere dolor quis tortor ultricies, a 
porta orci malesuada. Curabitur sit 
amet cursus ligula. Vivamus id ultricies 
tellus, in gravida massa. Vivamus 
vulputate lectus libero, id aliquam purus 
lobortis non. Praesent dignissim erat 
odio, ut fermentum enim ultricies at. 
Duis at ante id metus imperdiet suscipit 
vestibulum auctor odio. Fusce vulputate 
dui ac mollis auctor. Aliquam odio elit, 
commodo eu tempus et, mollis at.

Legal disclaimer

Nam euismod nunc libero, non 
imperdiet lectus ultricies quis. Cras 
elementum malesuada elit a congue. 
Mauris eros libero, ornare vel mauris 
sed, aliquam venenatis nibh. Vestibulum 
ornare maximus libero eu pulvinar. 
Integer ut mi mi. Quisque ut suscipit 
turpis. Donec in ornare elit. Nunc vel 
auctor enim. Phasellus vulputate 
scelerisque metus vitae dictum. 
Phasellus fermentum nec felis vel 
ultricies. Suspendisse quis massa quis 
sapien semper ullamcorper id vitae.

Copyright

© Crown Copyright 2016

Integer tempus imperdiet augue eu 
tincidunt. Pellentesque dignissim ligula 
sagittis tortor pulvinar, vel consectetur 
dolor vestibulum. Nullam et feugiat erat, 
ut hendrerit tellus. Curabitur non erat 
elementum ligula porta congue. Sed 
justo ante, effi citur pretium lacus vel, 
semper pretium diam. Suspendisse 
gravida luctus lacus eu rutrum. 
Vestibulum vestibulum nisi in sollicitu.

1

4

3

2
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Literature

Super giant 
display text 
over multiple 
text lines.

10 Document name

Single column and 
super image
Sub-title goes here
Rudem signam facchuiu quid nonduci entervi 
lisquo por us mentiam in virit? Bis cam 
imoves cae fi n vehebatus. mora sus enerem 
in hortervirtus effrei ips, quamdiem noncupici 
pecus, sul conduciem liquidi entiusse tuam 
ilincle rbissid erraestris conemeniam pracerei 
pertemus egilin spieri con rem es sentis, 
utus, num faudempro vocchum iam adhucon 
sulicemnem comaios condam mori temquonc 
tem tum inatiur supiemq uerehem fui ia vividem 
untempr acentebem inum ego cupecup ionsimi 
linequit, quem servita, que dius. 

At L. Satum es eo, nulique consum egil conc ret 
ineque am unum quon avo, forbis se te tem ine eo, 
mis ata de anum hebem nesse et L. Elus et omnium 
it, culut apereistiam inatimultus? Nihictum tumedo, 
tu ve, sentes! Sere aucta L. Maescibus conlosti iam 
inte hocchui denihili iam popterf ecristala re ad nium 
pertum opulto unterei intiente corum patus, sidelicat, 
serbis, nicur adhum et it fac tus et inatius inpracis 
re movignam tum hoc, tabem nere inverortam tem 
nos et perceps, Catiam priurev idient, nerestiore 
teris atudeo, ursultum muro, C. Ma, ses! Si pontiam 
urio, noventia patrem huides voliis C. Num inclatiam 
viverma iondiculin vit? Mordiis; C. Ad publiam hocto 
ad furs hos stam. Habessa in dem quem. Arterces 
adhum temnequit, nos ocut vis adduciam me et 
pervici deperedis aurnis hos, con Etravernina, 
sullesse con ta consuliam averrioca; nium dent atia? 
Ecris. Vivistr arbisquam ocus confi cae egerisse 
coerevis iaedo, ommovit, silicite nonte res bontum

Um re nobis ex eum facerro molorest, intesci idebis 
ma debit mincipist omnientibus nonsedi onsequatas 
nullit id qui illatur sitatur, net et quatendenis abor aut 
eiciene cullia nusam eum si con con nimusa volupta 
consequi vellatur ratus magnimil mos quibus.

Pel idit, sitio. Fugia inis dolor solupit aecerore aut 
maximolorem et perspernatum resedig natios et ut

Document name 11 

Single column pull out text olupta pe 
nusdae et et doluptu repelit, sit init et 
et offi cia inumenem. Ximinve rumentur 
aut eum nitatem el ipicidellam, sae apiet 
elestiist, sim amus esequibusae. eatem 
quiaectio cus molumqu oditate mporior 
erernatum doloribuscit fugitat expeditatem 
endia nonecat arit ditios ut lab ium intet 
laceptaquas dolupti nctasi offi cab illest aut 
volori nam, to omnistius, sim aut faceatur 
adit aut utatur asped ea dolo consequo 
dionemp orumquam, te culparum.

Super giant 
display text

Text can be highlighted in a box with a keyline

Errovidusci volenihic te pro et ut haruptam acesed ea pra diosape ligent odit, sin 
consecerfero cum, omnis maion nihiti ut liquatur. Ut lis viducilibus accum evelignissit 
quid quam laciend anderum arum rem duciis ne coreptatqui sera prem eatusda 
sandeleni ium harume re nonsequunt aut excestiis ea sit et ut lab iminctem vernati aut 
eos eat acil magnit offi cimaios aut re, cus nullest, susa nemqui que con cum quunt mi, 
temaccae. 

12 Document name

Single column and 
infograghic
Sub-title
Rudem signam facchuiu quid nonduci entervi 
lisquo por us mentiam in virit? Bis cam 
imoves cae fi n vehebatus. mora sus enerem 
in hortervirtus effrei ips, quamdiem noncupici 
pecus, sul conduciem liquidi entiusse tuam 
ilincle rbissid erraestris conemeniam pracerei 
pertemus egilin spieri con rem es sentis, 
utus, num faudempro vocchum iam adhucon 
sulicemnem comaios condam mori temquonc 
tem tum inatiur supiemq uerehem fui ia vividem 
untempr acentebem inum ego cupecup ionsimi 
linequit, quem servita, que dius. 

At L. Satum es eo, nulique consum egil conc ret 
ineque am unum quon avo, forbis se te tem ine eo, 
mis ata de anum hebem nesse et L. 

Elus et omnium it, culut apereistiam inatimultus? 
Nihictum tumedo, tu ve, sentes! Sere aucta L. 
Maescibus conlosti iam inte hocchui denihili iam 
popterf ecristala re ad nium pertum opulto unterei 
intiente corum patus, sidelicat, serbis, nicur adhum 
et it fac tus et inatius inpracis re movignam tum hoc, 
tabem nere inverortam tem nos et perceps.

Catiam priurev idient, nerestiore teris atudeo, 
ursultum muro, C. Ma, ses! Si pontiam urio, noventia 
patrem huides voliis C. Num inclatiam viverma 
iondiculin vit? Mordiis; C. Ad publiam hocto ad furs 
hos stam. Habessa in dem quem. Arterces adhum 
temnequit, nos ocut vis adduciam me et pervici 
deperedis aurnis hos, con Etravernina, sullesse con 
ta consuliam averrioca; nium dent atia? Ecris. Vivistr 
arbisquam ocus confi cae egerisse coerevis iaedo, 
ommovit, silicite nonte res bontum.

UK Region Stat Column 
One

Stat Column 
Two

Region Name 888 15,000

Region Name 888 15,000

Region Name 888 15,000

Region Name 888 15,000

Region Name 888 15,000

Region Name 888 15,000

Region Name 888 15,000

Region Name 888 15,000

Region Name 888 15,000

Region Name 888 15,000

Region Name 888 15,000

Region Name 888 15,000

Document name 13 

City image
Title goes here
Sub-title goes here
Rudem signam facchuiu quid nonduci entervi lisquo por us mentiam 
in virit? Bis cam imoves cae fi n vehebatus. mora sus enerem in 
hortervirtus effrei ips, quamdiem noncupici pecus, sul conduciem 
liquidi entiusse tuam ilincle rbissid erraestris conemeniam pracerei 
pertemus egilin spieri con rem es sentis, utus, num faudempro 
vocchum iam adhucon sulicemnem comaios condam mori 
temquonc tem tum inatiur supiemq uerehem fui ia vividem untempr 
acentebem inum ego cupecup ionsimi linequit, quem servita, que 

Bus, sitatibusant que volorer fereribus, sit quasim volore, esti deles 
aliquamus mo te iumquam sunti coremos eum nobis denihil iderum 
dolupta spiciisquas ex enis porioreperro bero quis aperum aute nonsequ 
atemquis dolorehent voluptatem saperchilis inctorepel idis aut aut et rest 
omnistem quam autatis alit, sae voluptat vellab ilit pro eum qui ipidusa 
peligendis dolupti ustem. Nemquos ressiti atibus aborese quaspercit il et 
harchicius eostia quatqui ssimus delluptur sequo tem consendite volorem 
rem voluptiatem volut lautati busam, odigenimos non rat et ut volupta 
sperumquia nisquia nit, ut laborit atum dersper itiorup itaquam il magnam 
facit omnis non nos et es alibeario vent repratium facilia sit qui a dolut est, 
con coreius maximusam non estiatestis escil ellit, quodia dereperit utecto 
te non culla dolores sandi corias molo moluptasi dolupta volut exerios 
sumendestem inimpeliquam exerunt.

Mintus sa plaute volorit emperat quibus explit perorate namet delignist 
odi ommost aut et, offi ciis dolori sitatur audae. Fugitem quam, aut que 
porit quaerepudi non rerro beatiis sollaceprat ditin reribus ipsanih iliquam, 
conserovid quuntia dolorum que ne cus nostio. Nequae persper sperum 
repuda vel iur? Quisquo quam eum, nihicae estotat iissima quaspe 
nossed ma deria cum verspedi rat laboris as endam, nist eos modi nam, 
volore nullabor aut ius, comnimo luptass umendi blabore mporrume prae 
numquis nimet volum asitatur assitat emporene nis velluptatis magnimi.
llendi nim quiatium iderum qui qui omnitis maione nim evenduciat omni 
quost, ipsame porepernate non nonsequamet, sedisim entur, explia 
consecerio. Fugianda volupta doloremperi conet a quate pe eveni 
offi ciasped quiae necabor moluptatus nobit, excerchilla debiti dolutem 
inimillenis re voluptasped magnam, qui oditecae exeriam, si veligniti 

Pull out text or 
quote, ffi cianc 
nimaion everum 
fuga. Lacit 
ulparcianda 
sunt lam.
Simet ipsus 
nus diciaeceat 
oditatus aut et 
repudignis

22 Document name

Factual text can appear in a tinted text box to highlight content

Errovidusci volenihic te pro et ut haruptam acesed ea pra diosape ligent odit, sin consecerfero cum, omnis 
maion nihiti ut liquatur. Ut lis viducilibus accum evelignissit quid quam laciend anderum arum rem duciis ne 
coreptatqui sera prem eatusda sandeleni ium harume re nonsequunt aut excestiis ea sit et ut lab iminctem 
vernati aut eos eat acil magnit offi cimaios aut re, cus nullest, susa nemqui que con cum quunt mi, temaccae. 

Two column text page

Iquiam, cus vel idi blaut que et rempore peliatur 
apiendam nos nam audae ex expe quam iliat 
voluptas aliquos excepta quiati audis re labore 
neceptae pre con cumquis eaquuntur?

Tempore, voluptatur rest adit experume nobis 
mo mo ma nis denimi, ullaccus doloriostrum in 
coreressunt.

Equae conecum nos exceprestium enitiunt il etur 
sam quis doluptas earita dolor suntem. Obitia 
doluptatur antibus, eveliquatur aborepudae culparc 
hilique volut aut pos evera nienim facerum int 
volorem harum nos coriorero magnatur? Quis eost, 
veliciis dolupic ienihitecta quossequunti aliquam, 
sinvelesti nemolo omnihici am net landae veliquatem 
rerspellabor andis dunt reperio. Invellaccus, sunt 
apernati disciae inullibus andam sequi omniend 
ucitatur, opta dolupta tionseri dolesen imolla sunt pla 
vendita ectotat.

Ovit, utectemolor maxim quia cus

Es iunt eatur auda sitat eum ex eate doluptas sum, 
sum quia sequi ad maximus, corerro enimped 
iatur, tem quamet occus nos apitat millaute paritat 
iusdae. Hilignam alitionsequi te nullibus aperspiet 
harunt voluptatia dolorum harcit quatasp elitae 
dolestet laborest pro torestium aut delendam 
faccaboris dolore con etum quo et ma vendaerio. 
Ut a vidi voloreprenim faccabor serum et hicture 

rfercia ndebissit fugit re, tet ea porerorum ad eature 
magnimint ra iunt.

Ebisciet repe et voluptatum quo quiatempor 
molorepro tem. Nequae cus aliam, susciis inulpa 
paruptat delenientiis int.

Acesectaturi corem voluptate maios maio exerum 
inverepratet eius dolorepe nimporio volorit, optas re 
exerum faccus, solles doluptas demosse quidenis 
nos mo consed quis voles repudan debissint alique 
provit everion cus illibeaque volessent fuga. 

Alition sectur sit, tem fugit vent apidel eos ea 
commodi tasperion non nobis nus ma destibus 
essitet fuga. Ut mos dolorporum con consequia.

odit, te ipiet dolorumqui quiae nonserum nus, 
consedias aut et il millique offi cid mos dolorec 
taecaeperum int es et es debitiis nonet restion.
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Sub-title text
Rudem signam facchuiu quid nonduci entervi lisquo por us mentiam in virit? Bis cam 
imoves cae fi n vehebatus. mora sus enerem in hortervirtus effrei ips, quamdiem 
noncupici pecus, sul conduciem liquidi entiusse tuam ilincle rbissid erraestris 
conemeniam pracerei pertemus egilin spieri con rem es sentis, utus, num faudempro 
vocchum iam adhucon sulicemnem comaios condam mori temquonc tem tum inatiur 
supiemq uerehem fui ia vividem untempr acentebem inum ego cupecup ionsimi linequit, 
quem servita, que dius. 

At L. Satum es eo, nulique consum egil conc ret ineque am unum quon avo, forbis se te tem 
ine eo, mis ata de anum hebem nesse et L. Elus et omnium it, culut apereistiam inatimultus? 
Nihictum tumedo, tu ve, sentes! Sere aucta L. Maescibus conlosti iam inte hocchui denihili iam 
popterf ecristala re ad nium pertum opulto unterei intiente corum patus, sidelicat, serbis, nicur 
adhum et it fac tus et inatius inpracis re movignam tum hoc, tabem nere inverortam tem nos et 
perceps, Catiam priurev idient, nerestiore teris atudeo, ursultum muro, C. Ma, ses! Si pontiam 
urio, noventia patrem huides voliis C. Num inclatiam viverma iondiculin vit? Mordiis; C. Ad 
publiam hocto ad furs hos stam. Habessa in dem quem. Arterces adhum temnequit, nos ocut 
vis adduciam me et pervici deperedis aurnis hos, con Etravernina, sullesse con ta consuliam 
averrioca; nium dent atia? Ecris. Vivistr arbisquam ocus confi cae egerisse coerevis iaedo, 
ommovit, silicite nonte res bontum

Um re nobis ex eum facerro molorest, intesci idebis ma debit mincipist omnientibus nonsedi 
onsequatas nullit id qui illatur sitatur, net et quatendenis abor aut eiciene cullia nusam eum si con 
con nimusa volupta consequi vellatur ratus magnimil mos quibus.
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Two column text page

Iquiam, cus vel idi blaut que et rempore peliatur 
apiendam nos nam audae ex expe quam iliat 
voluptas aliquos excepta quiati audis re labore 
neceptae pre con cumquis eaquuntur?

Tempore, voluptatur rest adit experume nobis 
mo mo ma nis denimi, ullaccus doloriostrum in 
coreressunt.

Equae conecum nos exceprestium enitiunt il etur 
sam quis doluptas earita dolor suntem. Obitia 
doluptatur antibus, eveliquatur aborepudae culparc 
hilique volut aut pos evera nienim facerum int 
volorem harum nos coriorero magnatur? Quis eost, 
veliciis dolupic ienihitecta quossequunti aliquam, 
sinvelesti nemolo omnihici am net landae veliquatem 
rerspellabor andis dunt reperio. Invellaccus, sunt 
apernati disciae inullibus andam sequi omniend 
ucitatur, opta dolupta tionseri dolesen imolla sunt pla 
vendita ectotat.

Ovit, utectemolor maxim quia cus

Es iunt eatur auda sitat eum ex eate doluptas sum, 
sum quia sequi ad maximus, corerro enimped 
iatur, tem quamet occus nos apitat millaute paritat 
iusdae. Hilignam alitionsequi te nullibus aperspiet 
harunt voluptatia dolorum harcit quatasp elitae 
dolestet laborest pro torestium aut delendam 
faccaboris dolore con etum quo et ma vendaerio. 
Ut a vidi voloreprenim faccabor serum et hicture 
rfercia ndebissit fugit re, tet ea porerorum ad eature 
magnimint ra iunt.

Ebisciet repe et voluptatum quo quiatempor 
molorepro tem. Nequae cus aliam, susciis inulpa 
paruptat delenientiis int.

Acesectaturi corem voluptate maios maio exerum 
inverepratet eius dolorepe nimporio volorit, optas re 
exerum faccus, solles doluptas demosse quidenis 
nos mo consed quis voles repudan debissint alique 
provit everion cus illibeaque volessent fuga. 

Alition sectur sit, tem fugit vent apidel eos ea 
commodi tasperion non nobis nus ma destibus 
essitet fuga. Ut mos dolorporum con consequia.

Imusdaerunt untur aliquatem raturion 

Excernam nus quia dipsa porios re aut amus atis ut 
vere plaboreperum sectem qui ullatem te volupis mi, 
apera illique cus ea simpore ndebis doluptu santiisto 
imintet vellaccab ipsapiet qui repeles is simus 
endae. Nam volupti dendam que nienimetur?

Asperrum fugit erferit, omnis mil iur aut ad excest 
rerum ipis aut labo. Untota sum eum, audiatio tat.

It, voluptatio que optatem laciundus nectem enimus 
inverferae velest dolupta tatquiae. Agnimil latures 
in comnis into maximinctium ullignis dolorep eliqui 
velicia seditis et aut labore, offi cidi blab il experum 
est verovid ucipiet la num nosam quis aborehenis si 

Cum unt fugia quidit aut et enemquibus evenihiciet 
odit, te ipiet dolorumqui quiae nonserum nus, 
consedias aut et il millique offi cid mos dolorec 
taecaeperum int es et es debitiis nonet restion.
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olupta pe nusdae et et doluptu repelit, 
sit init et et offi cia inumenem. Ximinve 
rumentur aut eum nitatem el ipicidellam, 
sae apiet elestiist, sim amus esequibusae. 
eatem quiaectio cus molumqu oditate 
mporior erernatum doloribuscit fugitat 
expeditatem endia nonecat arit ditios ut 
lab ium intet laceptaquas dolupti nctasi 
offi cab illest aut volori nam, to omnistius, 
sim aut faceatur adit aut utatur asped ea 
dolo consequo dionemp orumquam, te 
culparum re voluptatus.
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Single column tite
Rudem signam facchuiu quid nonduci entervi lisquo por us mentiam 
in virit? Bis cam imoves cae fi n vehebatus. mora sus enerem in 
hortervirtus effrei ips, quamdiem noncupici pecus, sul conduciem 
liquidi entiusse tuam ilincle rbissid erraestris conemeniam pracerei 
pertemus egilin spieri con rem es sentis, utus, num faudempro 
vocchum iam adhucon sulicemnem comaios condam mori 
temquonc tem tum inatiur supiemq uerehem fui ia vividem untempr 
acentebem inum ego cupecup ionsimi linequit, quem servita, que 
dius. 

At L. Satum es eo, nulique consum egil conc ret ineque am unum quon avo, 
forbis se te tem ine eo, mis ata de anum hebem nesse et L. Elus et omnium 
it, culut apereistiam inatimultus? Nihictum tumedo, tu ve, sentes! Sere 
aucta L. Maescibus conlosti iam inte hocchui denihili iam popterf ecristala 
re ad nium pertum opulto unterei intiente corum patus, sidelicat, serbis, 
nicur adhum et it fac tus et inatius inpracis re movignam tum hoc, tabem 
nere inverortam tem nos et perceps, Catiam priurev idient, nerestiore 
teris atudeo, ursultum muro, C. Ma, ses! Si pontiam urio, noventia patrem 
huides voliis C. Num inclatiam viverma iondiculin vit? Mordiis; C. Ad 
publiam hocto ad furs hos stam. Habessa in dem quem. Arterces adhum 
temnequit, nos ocut vis adduciam me et pervici deperedis aurnis hos, con 
Etravernina, sullesse con ta consuliam averrioca; nium dent atia? Ecris. 
Vivistr arbisquam ocus confi cae egerisse coerevis iaedo, ommovit, silicite 
nonte res bontum

Um re nobis ex eum facerro molorest, intesci idebis ma debit mincipist 
omnientibus nonsedi onsequatas nullit id qui illatur sitatur, net et 
quatendenis abor aut eiciene cullia nusam eum si con con nimusa volupta 
consequi vellatur ratus magnimil mos quibus.
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Errovidusci volenihic te pro et ut haruptam acesed 
ea pra diosape ligent odit, sin consecerfero cum, 
omnis maion nihiti ut liquatur. Ut lis viducilibus accum 
evelignissit quid quam laciend anderum arum rem 
duciis ne coreptatqui sera prem eatusda sandeleni 
ium harume re nonsequunt aut excestiis ea sit et ut lab 
iminctem vernati aut eos eat acil magnit offi cimaios aut 
re, cus nullest, susa nemqui que con cum quunt mi. 

Two column text page

Iquiam, cus vel idi blaut que et rempore peliatur apiendam nos 
nam audae ex expe quam iliat voluptas aliquos excepta quiati 
audis re labore neceptae pre con cumquis eaquuntur?

Tempore, voluptatur rest adit experume nobis mo mo ma nis 
denimi, ullaccus doloriostrum in coreressunt.

Equae conecum nos exceprestium enitiunt il etur sam quis 
doluptas earita dolor suntem. Obitia doluptatur antibus, 
eveliquatur aborepudae culparc hilique volut aut pos evera 
nienim facerum int volorem harum nos coriorero magnatur? 
Quis eost, veliciis dolupic ienihitecta quossequunti aliquam, 
sinvelesti nemolo omnihici am net landae veliquatem 
rerspellabor andis dunt reperio. Invellaccus, sunt apernati 
disciae inullibus andam sequi omniend ucitatur, opta dolupta 
tionseri dolesen imolla sunt pla vendita ectotat.

Ovit, utectemolor maxim quia cus

Es iunt eatur auda sitat eum ex eate doluptas sum, sum quia 
sequi ad maximus, corerro enimped iatur, tem quamet occus 
nos apitat millaute paritat iusdae. Hilignam alitionsequi te 
nullibus aperspiet harunt voluptatia dolorum harcit quatasp 
elitae dolestet laborest pro torestium aut delendam faccaboris 
dolore con etum quo et ma vendaerio. Ut a vidi voloreprenim 
faccabor serum et hicture rfercia ndebissit fugit re, tet ea 
porerorum ad eature magnimint ra iunt.
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Lots of 
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Two column text page
Rudem signam facchuiu quid nonduci 
entervi lisquo por us mentiam in virit? 
Bis cam imoves cae fi n vehebatus. 
mora sus enerem in hortervirtus effrei 
ips, quamdiem noncupici pecus, sul 
conduciem liquidi entiusse tuam 
ilincle rbissid erraestris conemeniam 
pracerei pertemus egilin spieri con 
rem es sentis, utus, num faudempro 
vocchum iam adhucon sulicemnem 
comaios condam mori temquonc tem 
tum inatiur supiemq uerehem fui ia 
vividem untempr acentebem inum 
ego cupecup ionsimi linequit, quem 
servita, que dius. 

At L. Satum es eo, nulique consum egil 
conc ret ineque am unum quon avo, 
forbis se te tem ine eo, mis ata de anum 
hebem nesse et L. Elus et omnium it, 
culut apereistiam inatimultus? Nihictum 
tumedo, tu ve, sentes! Sere aucta L. 
Maescibus conlosti iam inte hocchui 
denihili iam popterf ecristala re ad nium 
pertum opulto unterei intiente corum 
patus, sidelicat, serbis, nicur adhum et 
it fac tus et inatius inpracis re movignam 
tum hoc, tabem nere inverortam tem 
nos et perceps, Catiam priurev idient, 
nerestiore teris atudeo, ursultum muro, C. 
Ma, ses! Si pontiam urio, noventia patrem 
huides voliis C. Num inclatiam viverma 
iondiculin vit? Mordiis; C. Ad publiam 
hocto ad furs hos stam. Habessa in 
dem quem. Arterces adhum temnequit, 
nos ocut vis adduciam me et pervici 
deperedis aurnis hos, con Etravernina, 
sullesse con ta consuliam averrioca; 
nium dent atia? Ecris. Vivistr arbisquam 
ocus confi cae egerisse coerevis iaedo, 
ommovit, silicite nonte res bontum

Um re nobis ex eum facerro molorest, 
intesci idebis ma debit mincipist 
omnientibus nonsedi onsequatas nullit id 
qui illatur sitatur, net et quatendenis abor 
aut eiciene cullia nusam eum si con con 
nimusa volupta consequi vellatur ratus 
magnimil mos quibus.

Pel idit, sitio. Fugia inis dolor solupit 
aecerore aut maximolorem et 
perspernatum resedig natios et ut 
premquam, volorup ieniendis vel est, odis 
quate dolenimus, quat rehent lam sum ra 
coreiciistis magnis as si velignis coritias 
minvendunt, con rese cusdand itiore sam 
velecea cus.

Dantius totatis es cum quiscil 
ipsuntustrum as sum quibus si rem et 
reicili gnihitate deris nissimi, quid erspe 
dionsequas ea et la essitatiunt int.

Hendi comnimint in consentur?

Re et offi ciet voles excearum vid eum ad 
quati offi cilla vel et voluptatus solupta 
tiorendanis inctatur sa simus mod 
quundes equias eosant perendunt, as 
aut liquos ea nonsece ribusaecum recea 
quam, consequ odicips apiciatiur resci 
ventest rumque nobistiatio. Nam que il et, 
te cullupt aquiae vendende et quo intio 
cone conserore, tenderae la se inciis que 
etur, experum imaximi, od magnatiae vit 
quiderum aut ab iusandi dolupti untet, 
sin pratquia aut latur? Nam accuptatene 
accaectaque poritis porepro quuntiatem 
es sitatur sam facepuda expellaut aut 
am dio. Essecabor simincia nos pa 
imenimus, ent verist, soloribusam sum 
vid magnihit faccae iunt omnisque nis 
volori odis de coritatium, ut omnimusti 
dipicta speles aut as autatat erit endit 
porit re modi autas que inis nam rest 

quae molum alia doloreperae nimintum 
explitio oditium hit assinvent apis as 
eruptaeri aut et et, aliquas eat facearibus 
apitin nitas quiberc hitatibeaqui 
verfersped ut quas diost assequiscit mo 
quia sendeni molorest, volluptas et quos 
aut voluptatem harci ducia cus volorum 
qui dicae esci verum dernam, sandam 
esci ommos es ulparum in consedit ut 
quiam, sinvercimint et aut mod escillabor 
alit, imus audit remporit re estrum quae 
excea sequae parum que nis ipsam, 
quam as et facculp arupta volupta 
tessinciatem dolorerum evel ipsam que 
eum nulparit ullabores sitatquias idi 
voluptia dolest, nem utet es et mi, velescil 
mo tota doloris digenda iditatu repersp 
isincto cum repe landis alitatur?

Tasi sim estiatem que nobit optur?

Ur, inullique cori quo es eum ad que id ut 
escit et pos minvella iunt.

Urit latio. Nulluptis modicias et que 
volorem dolore, comni conem sunt 
autaspel ipsanis eum, quibere rnatur 
sinum nate esciden debiti dolorest et 
imos dusdam dentis inulpa voloriam 
fuga. Ipsam, que quae ipsanist, 
simolorrovid quam, ut fuga.
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Malaysia

28,401,017

34,456,000

Taiwan

1,338,299,500

838,299,500

Vietnam

1,338,299,500

838,299,500

Population

Mobile phone 
subscribers

Size of economy

IMF prediction 
for growth

GNI/GDP per capita

IMF prediction 
for shrink

+2.3%

+9.8%

+5.2%

Malaysia Vietnam Taiwan

8.9% 7.3% 6.8%

4.8%

8.9%
6.9%

Molum alia doloreperae nimintum 

explitio oditium hit assinvent apis as 
eruptaeri aut et et, aliquas eat facearibus 
apitin nitas quiberc hitatibeaqui 
verfersped ut quas diost assequiscit mo 
quia sendeni molorest, volluptas et quos 
aut voluptatem harci ducia cus volorum 
qui dicae esci verum dernam, sandam 
esci ommos es ulparum in consedit ut 
quiam, sinvercimint et aut mod escillabor 
alit, imus audit remporit re estrum quae 
excea sequae parum que nis ipsam, 
quam as et facculp arupta volupta 
tessinciatem dolorerum evel ipsam que 
eum nulparit ullabores sitatquias idi 
voluptia dolest, nem utet es et mi, velescil 
mo tota doloris digenda iditatu repersp 
isincto cum repe landis alitatur?

Tasi sim estiatem que nobit optur?

Ur, inullique cori quo es eum ad que id ut 
escit et pos minvella iunt.

Urit latio. Nulluptis modicias et que 
volorem dolore, comni conem sunt 
autaspel ipsanis eum, quibere rnatur 
sinum nauia sendeni molorest, volluptas 
et quos aut voluptatem harci ducia cus 
volorum qui dicae esci verum dernam, 
sandam esci ommos es ulparum in 
consedit ut quiam, sin

te esciden debiti dolorest et imos 
dusdam dentis inulpa voloriam fuga. 
Ipsam, que quae ipsanist, simolorrovid 
quam, ut fuga. Sed quibus etur?

Uditi nat laborrum quae. Nam vel mo 
omnihilibea dipsam, que venim et ut 
et perro doluptam sedit at ionsecus, 
utemper uptur. Restiunte vercipidunt pre 
prentibeat ex eos adipsan ihiciendit, sum.

Innovative

Innovative 
(alternative)

63%

33%

83%

64%
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Rudem signam facchuiu quid nonduci entervi lisquo por us mentiam in virit? 
Bis cam imoves cae fi n vehebatus. mora sus enerem in hortervirtus effrei ips, 
quamdiem noncupici pecus, sul conduciem liquidi entiusse tuam ilincle rbissid 
erraestris conemeniam pracerei pertemus egilin spieri con rem es sentis, utus, 
num faudempro vocchum iam adhucon sulicemnem comaios condam mori 
temquonc tem tum inatiur supiemq uerehem fui ia vividem untempr acentebem 
inum ego cupecup ionsimi linequit, quem servita, que dius. 

Bus, sitatibusant que volorer fereribus, sit quasim volore, esti deles aliquamus mo 
te iumquam sunti coremos eum nobis denihil iderum dolupta spiciisquas ex enis 
porioreperro bero quis aperum aute nonsequ atemquis dolorehent voluptatem 
saperchilis inctorepel idis aut aut et rest omnistem quam autatis alit, sae voluptat 
vellab ilit pro eum qui ipidusa peligendis dolupti ustem. Nemquos ressiti atibus 
aborese quaspercit il et harchicius eostia quatqui ssimus delluptur sequo tem 
consendite volorem rem voluptiatem volut lautati busam, odigenimos non rat et ut 
volupta sperumquia nisquia nit, ut laborit atum dersper itiorup itaquam il magnam 
facit omnis non nos et es alibeario vent repratium facilia sit qui a dolut est, con coreius 
maximusam non estiatestis escil ellit, quodia dereperit utecto te non culla dolores 
sandi corias molo moluptasi dolupta volut exerios sumendestem inimpeliquam 
exerunt.

Mintus sa plaute volorit emperat quibus explit perorate namet delignist odi ommost 
aut et, offi ciis dolori sitatur audae. Fugitem quam, aut que porit quaerepudi non rerro 
beatiis sollaceprat ditin reribus ipsanih iliquam, conserovid quuntia dolorum que ne 
cus nostio. Nequae persper sperum repuda vel iur? Quisquo quam eum, nihicae 
estotat iissima quaspe nossed ma deria cum verspedi rat laboris as endam, nist 
eos modi nam, volore nullabor aut ius, comnimo luptass umendi blabore mporrume 
prae numquis nimet volum asitatur assitat emporene nis velluptatis magnimi llendi 
nim quiatium iderum qui qui omnitis maione nim evenduciat omni quost, ipsame 
porepernate non nonsequamet, sedisim entur, explia consecerio. Fugianda volupta 
doloremperi conet a quate pe eveni offi ciasped quiae necabor moluptatus nobit, 
excerchilla debiti dolutem inimillenis re voluptasped magnam, qui oditecae exeriam, 
si veligniti berferisciis acerenis dolor recte ditia dellandi cones mi, es non nus si dolo 
eaque quiat eosapientin et pa con eliquos et fugia praepudae aut ius ex eium acia dus 
volor re et vollorecum lam repuditat.

Bis volupti ditatium quas sus

Et quam fuga. Us, quaecerro offi cae nos eaque dolorro viducidebis quo con rempor 
mo doluptam ut voloris quatecaborum qui quis mincitas ut atemquam que vent quam 
qui omnim ut porum simolup tatusan dellenia quiati conem hitist moluptate dolorep 
eratibu stinissimin ni beaque porehen imincti dusam qui inctes dit labo. Bit

Parchit aspellaccum etus. Ci berumqui nonsequ oditas enimost quidest pel earios 
eaque porume nos sit am, conse non et esedio. Ectoris aut dolorio te duntis sit quam, 
offi c tores dolore vollabo rerione volesequae sitatem andemoluptam fuga. Ferum 
arciistior aboreperro tet dolum cuptat fugit alitat quis dem quam voluptas idunt de 
doluptiisqui cullitibus,  simente mquassit ides ipidebitas ium quo cum arciiss itatio 
magnient. Ut qui blaut aut este sit premquam et eum doluptas vendam rempor 
magnatur, non nem faceseque quasper spedit maiorec upturep repreic te volest.

12,000 SME’s
13,428 projects

Factual text can appear in a tinted 
text box to highlight content

Errovidusci volenihic te pro et ut 
haruptam acesed ea pra diosape 
ligent odit, sin consecerfero cum, 
omnis maion nihiti ut liquatur. Ut lis 
viducilibus accum evelignissit quid 
quam laciend anderum arum rem 
duciis ne coreptatqui sera prem 
eatusda sandeleni ium harume re 
nonsequunt aut excestiis ea sit et 
ut lab iminctem vernati aut eos eat 
acil magnit offi cimaios aut re, cus 
nullest, susa nemqui que con cum 
quunt mi, temaccae. 
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Bold title
Three column 
page
Two column text page
Rudem signam facchuiu quid nonduci 
entervi lisquo por us mentiam in virit? 
Bis cam imoves cae fi n vehebatus. 
mora sus enerem in hortervirtus effrei 
ips, quamdiem noncupici pecus, sul 
conduciem liquidi entiusse tuam 
ilincle rbissid erraestris conemeniam 
pracerei pertemus egilin spieri con 
rem es sentis, utus, num faudempro 
vocchum iam adhucon sulicemnem 
comaios condam mori temquonc tem 
tum inatiur supiemq uerehem fui ia 
vividem untempr acentebem inum 
ego cupecup ionsimi linequit, quem 
servita, que dius. 

At L. Satum es eo, nulique consum egil 
conc ret ineque am unum quon avo, 
forbis se te tem ine eo, mis ata de anum 
hebem nesse et L. Elus et omnium it, 
culut apereistiam inatimultus? Nihictum 
tumedo, tu ve, sentes! Sere aucta L. 
Maescibus conlosti iam inte hocchui 
denihili iam popterf ecristala re ad nium 
pertum opulto unterei intiente corum 
patus, sidelicat, serbis, nicur adhum et 
it fac tus et inatius inpracis re movignam 
tum hoc, tabem nere inverortam tem 
nos et perceps, Catiam priurev idient, 
nerestiore teris atudeo, ursultum muro, C. 
Ma, ses! Si pontiam urio, noventia patrem 
huides voliis C. Num inclatiam viverma 
iondiculin vit? Mordiis; C. Ad publiam 
hocto ad furs hos stam. Habessa in 
dem quem. Arterces adhum temnequit, 
nos ocut vis adduciam me et pervici 
deperedis aurnis hos, con Etravernina, 
sullesse con ta consuliam averrioca; 
nium dent atia? Ecris. Vivistr arbisquam 
ocus confi cae egerisse coerevis iaedo, 
ommovit, silicite nonte res bontum

Um re nobis ex eum facerro molorest, 
intesci idebis ma debit mincipist 
omnientibus nonsedi onsequatas nullit id 
qui illatur sitatur, net et quatendenis abor 
aut eiciene cullia nusam eum si con con 

nimusa volupta consequi vellatur ratus 
magnimil mos quibus.

Pel idit, sitio. Fugia inis dolor solupit 
aecerore aut maximolorem et 
perspernatum resedig natios et ut 
premquam, volorup ieniendis vel est, odis 
quate dolenimus, quat rehent lam sum ra 
coreiciistis magnis as si velignis coritias 
minvendunt, con rese cusdand itiore sam 
velecea cus.

Dantius totatis es cum quiscil 
ipsuntustrum as sum quibus si rem et 
reicili gnihitate deris nissimi, quid erspe 
dionsequas ea et la essitatiunt int.

Hendi comnimint in consentur?

Re et offi ciet voles excearum vid eum ad 
quati offi cilla vel et voluptatus solupta 
tiorendanis inctatur sa simus mod 
quundes equias eosant perendunt, as 
aut liquos ea nonsece ribusaecum recea 
quam, consequ odicips apiciatiur resci 
ventest rumque nobistiatio. Nam que il et, 
te cullupt aquiae vendende et quo intio 
cone conserore, tenderae la se inciis que 
etur, experum imaximi, od magnatiae vit 
quiderum aut ab iusandi dolupti untet, 
sin pratquia aut latur? Nam accuptatene 
accaectaque poritis porepro quuntiatem 
es sitatur sam facepuda expellaut aut 
am dio. Essecabor simincia nos pa 
imenimus, ent verist, soloribusam sum 
vid magnihit faccae iunt omnisque nis 
volori odis de coritatium, ut omnimusti 
dipicta speles aut as autatat erit endit 
porit re modi autas que inis nam rest 
quae molum alia doloreperae nimintum 
explitio oditium hit assinvent apis as 

eruptaeri aut et et, aliquas eat facearibus 
apitin nitas quiberc hitatibeaqui 
verfersped ut quas diost assequiscit mo 
quia sendeni molorest, volluptas et quos 
aut voluptatem harci ducia cus volorum 
qui dicae esci verum dernam, sandam 
esci ommos es ulparum in consedit ut 
quiam, sinvercimint et aut mod escillabor 
alit, imus audit remporit re estrum quae 
excea sequae parum que nis ipsam, 
quam as et facculp arupta volupta 
tessinciatem dolorerum evel ipsam que 
eum nulparit ullabores sitatquias idi 
voluptia dolest, nem utet es et mi, velescil 
mo tota doloris digenda iditatu repersp 
isincto cum repe landis alitatur?

Tasi sim estiatem que nobit optur?

Ur, inullique cori quo es eum ad que id ut 
escit et pos minvella iunt.

Urit latio. Nulluptis modicias et que 
volorem dolore, comni conem sunt 
autaspel ipsanis eum, quibere rnatur 
sinum nate esciden debiti dolorest et 
imos dusdam dentis inulpa voloriam 
fuga. Ipsam, que quae ipsanist, 
simolorrovid quam, ut fuga.

Molum alia doloreperae nimintum 

explitio oditium hit assinvent apis as 
eruptaeri aut et et, aliquas eat facearibus 
apitin nitas quiberc hitatibeaqui 
verfersped ut quas diost assequiscit mo 
quia sendeni molorest, volluptas et quos 

Key Title 1
Key Title 2
Key Title 3
Key Title 4
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Pull out text or quote, 
ffi cianc nimaion everum 
fuga. Lacit ulparcianda 
sunt lam.Simet ipsus 
nus diciaeceat oditatus 
aut et repudignis

Pull out text or quote, 
ffi cianc nimaion everum 
fuga. Lacit ulparcianda 
sunt lam.Simet ipsus 
nus diciaeceat oditatus 
aut et repudignis
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Case study – InDesign version

Here is an example of an A4 two-page case study. We have used a 
three column arrangement as shown here. There is also a Word version 
of the Case Study document.
The templates for case studies are available from the marketing 
resource site at www.marketingresource.ukti.gov.uk

“Vestibulum venenatis sapien nec erat 
tristique suscipit. Phasellus ullamcorper 
nulla nec massa euismod pharetra. 
Aliquam facilisis accumsan iaculis. 
Cras eget mauris at nibh euismod 
congue. Etiam laoreet nulla sit amet 
condimentum rutrum. Phasellus vel 
ipsum nec odio pellentesque gravida 
eget nec dui. Integer nec urna quis 
lorem tempor tincidunt eu et nisl. Fusce 
posuere dolor quis tortor ultricies, a 
porta orci malesuada. Curabitur sit 
amet cursus ligula. Vivamus id ultricies 
tellus, in gravida massa. Vivamus 
vulputate lectus libero, id aliquam purus 
lobortis non. Praesent dignissim erat 
odio, ut fermentum enim ultricies at. 
Duis at ante id metus imperdiet suscipit 
vestibulum auctor odio. Fusce vulputate 
dui ac mollis auctor. Aliquam odio elit, 
commodo eu tempus et, mollis at neque. 

Vestibulum ante ipsum primis in 
faucibus orci luctus et ultrices posuere 
cubilia Curae; Nam malesuada 
consequat luctus. Curabitur quis enim 
ac nisi rutrum consequat quis varius 
risus. Quisque et dolor vulputate, varius 

sem eu, tincidunt purus. Praesent 
imperdiet, velit a gravida tincidunt, nisi 
orci pellentesque mauris, in vulputate 
lorem quam sit amet elit. Integer sit 
amet sapien dolor. Nunc quis elit turpis. 
Aliquam mollis id velit eget fermentum. 
Praesent turpis libero, ullamcorper sit 
amet malesuada at, dictum nec nisi. 
Nam ornare metus elit, quis tempus 
enim dignissim ut. 

Aenean sapien mauris, convallis in 
rhoncus ut, fermentum sit amet sem. 
Praesent imperdiet nec dolor eu 
rhoncus. Sed aliquet non arcu sed 
volutpat. Pellentesque volutpat tellus 
quam. Praesent commodo fi nibus 
justo ut volutpat. Nam a maximus eros. 
Donec vitae massa nec metus pretium 
semper non at ipsum. Ut a placerat 
lacus. 

The UK and Brazil
Integer tempus imperdiet augue eu 
tincidunt. Pellentesque dignissim ligula 
sagittis tortor pulvinar, vel consectetur 
dolor vestibulum. Nullam et feugiat 
erat, ut hendrerit tellus. Curabitur non 
erat elementum ligula porta congue. 
Sed justo ante, effi citur pretium 
lacus vel, semper pretium diam. 
Suspendisse gravida luctus lacus eu 
rutrum. Vestibulum vestibulum nisi in 
sollicitudin ultricies. Cum sociis natoque 
penatibus et magnis dis parturient and 
infrastructure projects.

Helping you to do business abroad
DNam euismod nunc libero, non 
imperdiet lectus ultricies quis. 
Cras elementum malesuada elit a 
congue. Mauris eros libero, ornare 
vel mauris sed, aliquam venenatis 
nibh. Vestibulum ornare maximus 
libero eu pulvinar. Integer ut mi mi. 
Quisque ut suscipit turpis. Donec 
in ornare elit. Nunc vel auctor enim. 
Phasellus vulputate scelerisque 
metus vitae dictum. Phasellus 
fermentum nec felis vel ultricies. 
Suspendisse quis massa quis 
sapien semper ullamcorper id vitae.

• support in visiting potential 
markets

•  mentoring from a local export 
professional

• free action plans
• customised and subsidised 

training
• ongoing support once you’re 

up and running.

To fi nd out more, scan this 
code with your smart phone
www.gov.uk/dit
+44(0)20 7215 5000

Mauris eros libero, ornare vel 
mauris sed, aliquam venenatis 
nibh. Vestibulum ornare maximus 
libero eu pulvinar. Integer ut mi mi. 
Quisque ut suscipit turpis. Donec 
in ornare elit. Nunc vel auctor enim. 
Phasellus vulputate scelerisque 
metus vitae dictum. Phasellus 
fermentum nec felis vel ultricies. 
Suspendisse quis massa quis 
sapien semper ullamcorper id vitae.

“ Ovitat et pa pelitatatiur moluptur, vitae con rem volorro beate 
et ius. Lique nihit volor aut quae. Et fuga. Itatiisi nus.”

Published [Month/Year] 
by Department for International Trade
© Crown Copyright 
URN [Code]

For further information about business 
opportunities in Brazil, please go to 
gov.uk/ukti-dso

ClyOsae que vendi ut volupta cum int 
volessitatur siminveriae veles eos aut 
omni blaceat es cupta none corit, esto 
eume delessequis suntur serum sum 
re, autectis nis cuptas ipit et ium fuga. 
Nem quas diandan iaspelessit dolore 
vero blaborrumque nonsequae reicima 
gnatiis cipsam eat.

Dionsequas iur sequi restrum 
sitatiantem landitae volorum et modi 
arum aut alibus eum facid elest abo. 
Icte nonsenis utemporum audandis 
natemodis assumetum est dis ex eos et 
aliquamus incil et alitatestem sandem 
que nost, volorru mquaturendi ut eume 
dolupta sapistr uptibus nonsecest, 
inum que et doloritatus ut autati quunt 
qui re, sit laborem porero et lia eatiore 
simosa ipsum fugit quatur, tempelibus 
aut voluptatem re, od et optiam reratur? 
Quiatis ellaciisit libus quia nihit, aut ent.

Asit ra est, sit qui cullupt aquundi 
assitib ustius imporat quia porem que 
pereperum ut quibusdande perro 
omnihic to explabo. Nem. Ectem 
quatet ad modit, tes am niende mos 
volor as aut aut lit et atemperferum ea 
volluptatur?

Seque eatus, sequo eaquia 
quoditiossum quam earcillici rehenimus 
rem ratibuscit harisi aut voloremodis 
eum faccabo. Ihil est esequo ipsunti 
beresed mollanda ipiderum libust ipsus 
ea isquatur sit adit re odis non pedit 
endicimo expereiciate volo veliquiam 
ea dolore exceriatur molendae laborum 
eaque nus.

Vero mosa consequam ut ilisci dolo 
doluptae pro veniet, suntiossunt il 
inctureium harume verepernatio et 
plam et oditas doluptur, odis doloris 
re, te nossit voluptae ratur, que volum 
dolupti nitent rate volor as mo beatenda 
voluptium que is verorem abo. Mo ea 
quas eos eum qui sit quisquam non 
possust porem quo molorpo riatur, 
quiatione doles et offi c te volupta 
velecto ium se et lant laborae dipis 
aut eos renia dolenim a pos rest 
volorer emporent quiatur, sanis volorer 
spitatectur serunt eum quia volessi 
conesciis sa sincien daeperchicti ipicid 
molupis experfero que volorem. Bit, 
quamus, solo qui necae vollabor aut 
molupta nullaborest, offi cias utem quis 
dolupicias aliquatem. Itatur?

Sunt et accus et exceptae estio eos 
est, idel molorum nissit, quam int aut 
adist volorro corro dolorem que nis sum 
reriberecea culparume dolupta tibus, 
vent.

Ignis quis id millessum eatquat quodit es 
es erumquis corit quatur audaes elitate 
moluptat verem qui tes et quiatur, sapiet 
hilla expedit faces sintiis am landiscient 
quame culpa con eiciis sam qui cum 
exerupta volorepelit alignis.

ClyGa. Nam alibus. Obis reiunt apit 
porrovid quo iusapis quibus est, et 
dit, sitisqu assedipient ut velitibus 
aut atis es re sit aut aces sit plitati 
nonsectum doluptatiis reptatati 
doluptae cus, ipit derunt velit fuga. 
Gendam, si vel et dolorem aliciam, 
sundigendam corestium adit qui 
res moluptate nest atatur sunt vit

Best of British
in Brazil

C.S  00.00.0000

Fast facts

Company: Clyde Process Solutions

Industry: Engineering

Target Market: Brazil

www.clydeprocesssolutions.com

“Over the years we have 
learned that businesses are 
seeking to solve common 
problems, irrespective of 
their industry of operation 
or geographical location” 
Daniel Anderson, Managing Director 
Clyde Materials Handling, Brazil.

Partner 
Logo

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pellentesque 
placerat volutpat molestie. Integer mauris mauris, interdum quis leo a, 
mattis porta augue. Vestibulum ante ipsum primis in faucibus orci luctus et 
ultrices posuere cubilia Curae Integer tempus egestas.

Dress code: Cocktail 
RSVP: by date

Date:  Date here 
Time:  Time here* 
Where:  Address line 1  
  Address line 2   

Address line 3,  
Post code 

E: rsvp@DIT.co.uk  
T: 020 71234 5678

*please arrive promptly at time

Invitation 
Lorem ipsum dolor sit amet consectetur Title of event  

lorem ipsum dolor
Invitation

Sponsored by:

Title of event  
lorem ipsum dolor
Invitation

Title of event  
lorem ipsum dolor
Invitation

Printed Invitations – InDesign version

Create a DIT invitation using DIT guidelines. 
Include sponsors’ logos with a descriptor in a 
line at the bottom of the design.

Position the GREAT logo with pillar and flag 
lock-up bottom right as shown. This also 
applies to single-sided invitations.

See page 29 for digital version.

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Pellentesque 
placerat volutpat molestie. Integer mauris mauris, interdum quis leo a, 
mattis porta augue. Vestibulum ante ipsum primis in faucibus orci luctus et 
ultrices posuere cubilia Curae Integer tempus egestas.

Dress code: Cocktail 
RSVP: by date

Date:  Date here 
Time:  Time here* 
Where:  Address line 1  
  Address line 2   

Address line 3,  
Post code 

E: rsvp@DIT.co.uk  
T: 020 71234 5678

*please arrive promptly at time

Invitation 
Lorem ipsum dolor sit amet consectetur Title of event  

lorem ipsum dolor
Invitation

Sponsored by:

Title of event  
lorem ipsum dolor
Invitation

Title of event  
lorem ipsum dolor
Invitation

Partner 
Logo

Partner 
Logo

Partner 
Logo
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Digital

Digital

Email invite and digital e-newsletter 

Templates are available from the marketing resource site at  
www.marketingresource.ukti.gov.uk

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo
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Digital

Social media and online banners

Skycraper format
120x600 pixels

MPU 
300x250 pixels

Leaderboard
728x90 pixels

Title goes here

Enter copy here. Inctecum sust et aut 
molupta tquatur, od milit occum nones 
iusa consequos eaquidem lab illatur sum 
fugia voluptatium quis qui ut ulparundi

gov.uk/dit

gov.uk/dit

Title goes  
here

Enter copy here. 
Inctecum sust 
et aut molupta 
tquatur, od milit 
occum nones 
iusa consequos 
eaquidem lab 
illatur sum fugia 
voluptatium quis 
qui ut ulparundi

gov.uk/dit

Title goes here

Enter copy here. Inctecum sust et aut molupta 
tquatur, od milit occum nones iusa consequos 
eaquidem lab illatur sum fugia voluptatium 
quis qui ut ulparundi.

160px 
padding

160px 
padding

gov.uk/dit

Title goes here

Enter copy here. Inctecum sust et aut molupta 
tquatur, od milit occum nones iusa consequos 
eaquidem lab illatur sum fugia voluptatium 
quis qui ut ulparundi.

160px 
padding

160px 
padding

gov.uk/dit

Title goes here 
28.799 px

Social post  
1600X800px

Online and social media

When using the DIT identity within social media 
a gravatar has been created for optimum use 
at restricted pixel sizes. It must always have the 
wording ‘Department for International Trade’ or 
DIT if space is limited clearly next to it.If at all possible do not put partner branding 

on digital assets. Due to small size of asset, 
they should be mentioned in the feed or post.

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo
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Video

The guidance applies both to videos 
you commission from professional video 
production companies and those you might 
want to shoot and edit yourself.

Planning  
Before you start making any video, you 
need to ask yourself a few questions:

•	 Why are you making a video? Who will 
be the target audience? What are your 
communication objectives – and is there 
a better or more cost effective way to fulfil 
them?

•	 Once the video has been made, there are 
still a number of things to manage. How 
are you going to use it? How you going to 
get it in front of the target audience? How 
much will that cost?

•	 If you’re making the video yourself, are you 
confident you have the resources to record 
images and sound of adequate quality?

•	 Again, if you’re doing it yourself – do you 
have the resources to edit the material you 
film? Filming is the easy bit; the difficult part 
is turning that raw material into something 
concise that successfully gets your 
message across.

•	 Money and time are important when making 
a video. Make sure you have factored 
in enough of both when planning and 
producing your content.

copyright information

copyright information

End frameCaption styles

1.

2.

With thanks to

HOST  
LOGO

PARTNER 
LOGO

PARTNER 
LOGO

PARTNER 
LOGO

PARTNER 
LOGO

PARTNER 
LOGO

PARTNER 
LOGO

PARTNER 
LOGO

PARTNER 
LOGO

Do not place a partner logo on the same frame as 
the DIT branding.

Caption style

Caption style

Caption style

Caption style
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Events branding

Name badges

DIT DIT with flag

DIT DIT and GREAT DIT and partner logo

Media boards

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Name
Department 
Job title

Name
Department 
Job title
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Aviation
Scoping Report

Em sincima doles magnis inciates 
sum siminih icitatem

gov.uk/dit

09.06 —
05.07 2016

Turkey

gov.uk/dit

If you’re looking to expand overseas, we can 
give you valuable advice and market insights 
to help you succeed. As well as the support 
network to make the most of it.

Your global 
ambition,  
our knowledge

Delegates

 

 

In partnership with

Trade 
Conference 
2016

 
 
 

 GREAT logo 
with flag lock-up

DIT logo

Partner logo
with descriptor

Event name

Events branding

Pull-up banner and directional signage

Here are some ideas of how to apply the 
DIT masterbrand design elements to pull-up 
banners for use at an exhibition or event.

The examples shown here are made up of the 
following design elements:

•	 the DIT masterbrand logo top left using a 
maximum of one-quarter of the overall width

•	 headline

•	 call to action

•	 URL

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Other  
Government  
Department  

Logo
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Events branding

Event partner board and backdrop Backdrop

Pop up

Title of the event 
goes here...

 

  
 
 

 

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo
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Events branding

Welcome
Trade Conference 2016

Trade 
Conference 
2016

Trade 
Conference 
2016

DIT corporate PowerPoint 
template holding slide

DIT logo
Event name

DIT logo
Event name
Sponsor logo

DIT logo
option

 

GREAT logo
option

 

  
 
 

 

Partner 
Logo

Partner 
Logo

Partner 
Logo

Partner 
Logo

Stage backdrop
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Events branding

Backdrops - basic
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Merchandise

Cabinet Office mandates that Government 
cannot create promotional items. 

We realise that some events require support 
material to successfully deliver the activity. This 
should be agreed as part of the business case 
process.  

Key principles are:

•	 Only create material that is functional e.g. 
pens, note pads, USB sticks

•	 When corporate gifts are needed you are 
only allowed to use UK products e.g.  
a Royal Mint coin or Tregothnan Tea. 
These have to be approved by the Brand 
Team.

•	 There may be instances where you feel 
something bespoke is needed. 

Here are some suggestions for how to apply 
the DIT logo to promotional merchandise. We 
recommend using only DIT red and black and 
no accent colours. For items already coloured, 
such as bags, use the logo in white only.

Where possible please apply the logo to the 
top left-hand side of the item, although we 
recognise this will not always be possible.

Always ensure that your products are 
environmentally sourced and made in the UK.

If you have any questions please contact: 
brand@trade.gsi.gov.uk



  

Appendix
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Principles

DIT literature pieces have been designed to 
engage audiences and promote the UK in 
overseas markets.

There are seven key principles that must 
be adhered to:

1.	 The grid
2.	 First hanging line
3.	 Second hanging line
4.	 DIT colour palette
5.	 Typography
6.	 Cover
7.	 Back page

The grid

The grid is one of the most basic elements. 
Three grids have been established (A4, A5 and 
DL).

The margins are built using the width of the 
crest as specified on page 3.

These templates can be downloaded at  
www.marketingresource.ukti.gov.uk

A3 literature A4 literature A5 literature A6 literature DL literature

Specifications
Logo crest size	 12mm 
1st hanging line 	 78mm 
Margin	 12mm

Specifications
Logo crest size	 12mm 
1st hanging line 	 55mm 
Margin	 12mm
Columns	 12	
Gutter	 4mm

Specifications
Logo crest size	 10mm 
1st hanging line 	 41mm 
Margin	 10mm
Columns	 5	
Gutter	 4mm

First hanging line

Specifications
Logo crest size	 8mm 
1st hanging line 	 37.5mm 
Margin	 8mm
Columns	 4	
Gutter	 4mm

Specifications
Logo crest size	 8mm 
1st hanging line 	 37.5mm 
Margin	 8mm

Export support for 
mid-sized businesses
Lore dolobor inis at alisism 
odolestrud tat. Lisl ut nostie feu 
feuisl diam, volortio eliquat. Urer 
iliquam, vel iusto consec.
www.ukti.gov.uk

To fi nd out more - gov.uk/dit

Aenean fermentum massa tellus, 

nec tristique leo mollis eu. Donec 

vel aliquet urna, non commodo 

lectus. Curabitur tincidunt velit eu 

arcu dignissim, vel aliquam neque 

gravida. Etiam commodo eu lectus 

quis porta. Proin consectetur, urna 

a auctor sollicitudin, nulla ipsum 

tempor nulla, ac porttitor ipsum mi 

at dui. 

Nunc scelerisque purus ut turpis 

ornare hendrerit. Vestibulum 

nunc enim, viverra at neque 

luctus, fringilla convallis turpis. 

Etiam et magna felis. Maecenas 

id est vehicula, ultricies arcu 

posuere, cursus tellus. Maecenas 

sed ullamcorper ligula, a varius 

lacus. Praesent venenatis, lacus 

id volutpat pellentesque, nisi 

ligula consectetur lacus, vitae 

scelerisque sem ante commodo 

velit. Aliquam vitae maximus elit. 

Maecenas sed ullamcorper ligula, 

a varius lacus. Praesent venenatis, 

lacus id volutpat pellentesque, 

nisi ligula consectetur lacus, vitae 

scelerisque sem ante commodo 

velit. Aliquam vitae maximus elit. 

Published July 2016 
by Department for International Trade 
© Crown Copyright 
URN [Code]

1

Copyright

© Crown Copyright [year of publication]

Aenean fermentum massa tellus, nec tristique leo 
mollis eu. Donec vel aliquet urna, non commodo 
lectus. Curabitur tincidunt velit eu arcu dignissim, 
vel aliquam neque gravida. 

Nulla rutrum ultricies semper. Etiam commodo eu 
lectus quis porta. Duis sagittis semper odio, volutpat 
fermentum ligula suscipit in. In rutrum urna lorem, 
vel suscipit turpis scelerisque eget. Pellentesque 
vitae lacus non turpis venenatis dapibus. Proin 
consectetur, urna a auctor sollicitudin, nulla ipsum.

Legal disclaimer

Nulla fi nibus elit turpis, vel varius quam tempor eget. 
Duis pharetra in augue id luctus. Suspendisse et mi eu 
elit vehicula pretium nec vitae magna. Cras quis urna 
nisi. Nam sit amet nisl iaculis, aliquam nibh sit amet, 
laoreet purus. Ut euismod nulla eget nisi vulputate, at 
dictum felis ultricies. Nullam in nisl in purus venenatis 
sagittis. Sed luctus lorem at leo fi nibus volutpat. 
Nam nisi felis, aliquet commodo odio sed, faucibus 

consectetur nibh. 

5Export support for 
mid-sized businesses

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. Fusce tincidunt imperdiet 
massa iaculis lobortis. Fusce ullamcorper 
laoreet dignissim. Vestibulum ut neque 
vel risus posuere rhoncus vel eget purus. 
Aenean blandit ullamcorper sem faucibus 
congue. Maecenas vel tortor non erat 
aliquam vehicula. Donec non mauris nisl. 
Nunc auctor cursus tortor, sed pretium 
odio vulputate at. Vivamus luctus euismod 
purus vitae eleifend. Nunc suscipit 
faucibus facilisis. Maecenas suscipit velit 
mauris, ut porttitor nisl tempor ac. 

Nulla fi nibus elit turpis, vel varius quam 
tempor eget. Duis pharetra in augue id 
luctus. Suspendisse et mi eu elit vehicula 
pretium nec vitae magna. Cras quis urna 
nisi. Nam sit amet nisl iaculis, aliquam nibh 
sit amet, laoreet purus. Ut euismod nulla 
eget nisi vulputate, at dictum felis ultricies. 
Nullam in nisl in purus venenatis sagittis. 
Sed luctus lorem at leo fi nibus volutpat. 
Nam nisi felis, aliquet commodo odio sed, 
faucibus consectetur nibh. 

* UK businesses are defi ned as company’s with a UK 
base which, through global expansion will bring benefi t 
to the UK

About this brochure

The first hanging line

The first hanging line is where the content 
falls from, this will be images on covers and 
headers on internal pages. 

The position of the hanging line is determined 
by the exclusion zone of a translated logo. This 
ensures consistency can be achieved across 
all applications.

The second hanging line

The second hanging line is where the rest 
of the content begins (body copy, captions, 
quotes, etc). The position can vary to suit the 
nature and design of the publication. However, 
the position must remain consistent throughout  
the publication. 
 
The examples show how this rule (blue line) is 
applied in A4 publications. The same principle 
can also be applied in any other format. 

The minimum distance between the first 
hanging line and the second hanging line must 
exceed 17mm.
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Improving your Business 
Communications

Overcoming language and 
cultural barriers in business: 
a guide for exporters

01What is an international 
communications strategy?

A good international communications 
strategy consists of a set of procedures 
for dealing with language and cultural 
barriers as they arise. It is developed 
through co-ordinating different solutions 
to meet your export objectives. Solutions 
may involve resources (e.g. recruitment), 
training (e.g. language training), cultural 
awareness or adopting an international 
mindset within the business. The use 
of language service providers is a key 
element of developing an international 
communications strategy, but by no 
means the only one. 

gov.uk/ukti

Once you have identifi ed the language 
and cultural barriers your company 
is experiencing, or might experience 
as your exports develop further, the 
next step will be to plan strategies to 
help your company. You may need 
to translate promotional documents, 
internationalise your website, get new 
business cards printed, etc. Having 
appropriate communications in the 
foreign languages of your target markets 
could be key to export success. It may 
be about more than simply translating 
your UK material; additional changes 
may need to be made to suit the target 
markets. 

A good starting point is to audit existing 
competence and experience within the 
company to ensure the right solutions 
are introduced at the right time, with the 
right people and at the right level. Key 
success factors include:

Support for the principle of 
communication in the customer’s 
language, where appropriate Backing 
of the Managing Director and senior 
management team for the strategy 
• Awareness of different language 

solutions for different situations
• Knowing how and when to bring in 

professional language or cultural 
service providers. 

Developing and implementing an 
international communications strategy 
will help you to break into new markets 
and to penetrate more deeply into 
existing markets, rather than just relying 
on trade with the English-speaking 
world. Adapting your materials shows 
that you are respectful of language and 
cultural differences and are committed 
to working with a particular market or 
customer in the long term. 

An international communications 
strategy means:

• Recognising the company will face 
communication barriers at many 
different levels and that an integrated 
communications approach is needed.

• Communicating with international 
customers in the right way – being 
respectful of their languages 
and cultures.

• Communications received in 
a foreign language, such as a 
phone call, e-mail or letter, are 
dealt with promptly by a suitably-
qualifi ed individual.

• Staff can sort foreign communications 
into ‘urgent’ and ‘non-urgent’ and 
pass them on to the right person.

• Professional interpreters and 
translators are known and can be 
brought in quickly when necessary.

Body copy
Font family 
Helvetica Neue Pro LT
Font style Roman
Size 9.5 pt 
Leading 11 pt
Kerning Optical
Tracking -10 (-20 to +0)
Ligatures Yes
Colour Black 80%

Indents & spacing
Space before 2.117 mm 
 
Bullet points
Left indent +4 
First line indent -4 
 
Web addresses
Colour DITRed 
 

Titles
Font family 
FS Lola
Font style Medium
Size 14 pt 
Leading 15 pt
Kerning Optical
Tracking -20
Colour DIT Red

Folio
Font family 
Helvetica Neue Pro LT 
Font style Bold/Roman
Size 9.5 pt 
Leading 11 pt
Colour Black

We recommend following 
the paragraph styles 
specified on this page.  
They have been created 
for an A4 Size, however 
they can also be applied to 
A5 and DL formats.
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Commissioning photography

All images produced for DIT will need to 
be suitable for the image library even if 
commissioned for a specific purpose. Shoots 
will often be of cities, which this section 
describes in detail, but may also be of 
manufacturing facilities and office locations. 
The same principles will apply.

Forms for the photographer and permissions 
are on the marketing resource site,  
www.marketingresource.ukti.gov.uk

Photographers requirements

•	 The photographer must thoroughly 
read the image requirements along 
with the contract and all the associated 
appendices. The photographer must 
ensure that he/she has a complete 
understanding of their obligations and 
must come back to the marketing 
contact in advance of the shoot with any 
questions.

•	 The photographer must ensure that all 
relevant permissions including model 
release, property release and brand owner 
permission forms are signed and returned 
with the images.

•	 The photographer must complete the 
photo shoot and finish the final retouching 
of the photos as agreed in the contract.

•	 After the final selection of photos by DIT, 
the photographer should edit and submit 
the images according to the contract and 
‘image requirements’ stated above.

•	 The photographer should present the 
official letter issued by DIT demonstrating 
the duties of the selected photographer to 
the company/property/Government before 
the photo shoot begins.

The photographer must take the advice 
of the DIT staff for the recommended list 
of locations and must shoot the images 
according to the contract.

Image requirements

•	 Number of images required: All images 
taken during the shoot are the property 
of DIT: a minimum of 100 usable images 
should be produced during every 
commissioned ‘day’ of the shoot. A 
successful shoot would consist of 5 to 6 
different locations and/or set ups.

•	 Submitted images must follow all the 
requirements listed in the minimum 
acceptance standards guidance.

•	 Submitted images must follow the 
corporate style. 

•	 The images must represent the city 
(or subject) from a wide perspective 
(including city life, the local culture and 
heritage, daily activities of the local 
people) as well as business imagery.
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•	 Images should be shot with as much 
variety as possible to allow designers to 
incorporate these images into different 
tones and styles of application as well as 
other business channels. Use different 
techniques to create a good range of 
shots including:

–– Make the lighting as natural as 
possible using available light, where 
possible. If using a flash make it look 
natural and not artificial.

–– Ensure you get landscape and portrait 
shots of each angle as well as both 
wide and close up.

–– Shoot some images with blank space 
around the subject to allow for text 
over the image.

–– Both day and night-time images are 
required.

–– Record the details of all submitted 
images according to the metadata 
information guidance. 

•	 All image submissions need to be 
uploaded to 
www.marketingresource.ukti.gov.uk  
Once the images are uploaded, the 
marketing resource site can be used 
for captioning and key wording as an 
alternative to using your own software 
package if required.

•	 A full set of suitable images taken during 
the shoot must be submitted to the 
DIT, as high resolution colour corrected 
JPEGS, for consideration. The DIT 
appointed image library administrators 
will make the final selection for 
inclusion in the library.

•	 The copy of the original high resolution 
raw files, in either tif or raw format should 
also be sent to the DIT image library 
administrators on completion of the shoot.

 
Minimum acceptance standards guidance 

Images will only be accepted if they conform to 
the following criteria:

•	 Jpegs with compression at quality level 
12

•	 Minimum resolution is 300dpi or above

•	 Files should be in excess of 25MB - 
please DO NOT interpolate files

•	 Colour space - Adobe RGB (1998)

•	 Files should be 8 bit

•	 Images should be checked at 100% for 
quality

•	 Images should be colour corrected

•	 Images should be unsharpened

•	 Appropriate metadata should have been 
added 
(see Metadata information). 

Metadata information guidance

All images for inclusion in the library must 
have adequate and accurate metadata. This 
should be added to the relevant fields in 
your appropriate software package before 
submission.

You can use the metatagging features 
incorporated into the marketing resource site 
to add/amend the relevant metatags  
(www.marketingresource.ukti.gov.uk).

It is very important to put down ‘Crown 
Copyright’ under Copyright Notice. 

Guidance when updating fields in Marketing 
Resource Centre

Document Title: The subject of the image  
(one line only)

Caption/Description: A brief description about 
the image 

Author/ Description writer: Your name

Author Title: Photographer

Keywords: Put down keywords related to the 
image e.g. the place, country and city where 
the image was taken. Think of keywords in 
terms of finding the image and the search 
terms you would use if you wanted to find it.

Copyright status: Copyrighted

Copyright notice: Crown Copyright

Copyright into URL:  
www.marketingresource.ukti.gov.uk
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Here are a few considerations to bear in mind 
when you are writing a photoshoot brief or 
choosing stock images.

Visit the DIT image library at:  
www.marketingresource.ukti.gov.uk

For architectural photographs, have 
you made the most of  the dynamic 
lines or shape and form of the 
structure?

Have you thought about the frame and 
crop of your composition?

If you are using a photographer, have 
they agreed to sign usage rights over to 
the Crown? 

For locations, have you captured the 
spirit of the place? 

Have you ensured the  locations are 
relevant to  a business audience?  

Are your images credible? 

Do they portray real people  in the real 
world?

Do they avoid looking fake, posed or 
clichéd?

Have you made sure you  have release 
forms for  any property you are 
prominently featuring?

Are your images free from  any over-
stylised treatments, filters, effects 
and colouration that would bring into 
question the credibility of the shot?

For objects have you made  the most 
of light, reflections shape and form of 
your subject?

Does the photograph make  the most 
of the natural  beauty of the object?

Have you made sure you  have release 
forms from  the people you are 
prominently featuring?

Has your white cut-out photograph 
been shot in a studio on a white base?

Does the light look natural?

Is the quality good enough?

Are they at least 300dpi for print, and 
the actual size required?

Are they sharp enough for use online?
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Commissioning a video

Every video DIT produces must have a 
real need and a clear end use.  Whether 
you’re commissioning an agency, using the 
in-house Video Production Unit or doing it 
yourself, think about the following:   

• �Does something already exist that you can 
use either as is or with minor revisions?  
Check the MRC. 

• �Do you have the time and budget to make 
something effective that reflects the high 
values of the brand?  

• �What is the purpose of the video – what are 
your communication objectives?

• �What is your ’media plan’ for the finished 
video - how will you use it to maximum 
effect?  This is as important as what goes 
into it. 

Identifying DIT productions

Font

For any captions or titles, always use DIT’s 
approved fonts:  Helvetica Neu, Arial or  
FS Lola. 

The logo

If you want to use the DIT logo as part of 
the title page or within the video, this can be 
found on the marketing resource centre.

End branding

Your video should end with the relevant 
GREAT pillar, plus an ownership statement 
in the format Department for International 
Trade © Crown Copyright (year) which 
should be small and positioned bottom of 
frame, centred.  There must be no further 
image or caption after this. 

The DIT Video Production Unit

There is no obligation to use the Video 
Production Unit, but it provides a high-
quality, cost-effective resource. It has its own 
equipment including a fully equipped, digital 
post-production suite and can handle the 
entire project, from scriptwriting, through all 
the necessary filming and post-production, 
right down to the finished master.

The Video Production Unit is a centre of 
expertise and free professional advice, so 
if you have any questions or need help with 
an externally commissioned project, please 
contact Mick Rawson at  
mick.rawson@trade.gsi.gov.uk.

Crown Copyright

Material produced by DIT employees in the 
course of their duties is protected by Crown 
Copyright. When commissioning videos or 
photography, please tell the supplier - in 
advance - that all the rights to the material 
they are producing will be Crown Copyright. 

This means no one can use the raw material 
or finished product for any purpose unless 
given permission.  However, normal practice 
is that while this is the property of the 
commissioner to do with as they wish, the 
supplier can use the finished video, or parts 
of it, to promote their skills to potential 
customers. 

You should also make it clear that DIT will 
want the raw material for future productions.  
When the project is complete, this should be 
supplied on a USB stick or hard drive for no 
extra cost.




